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Summary table of disciplines for the choice of the educational program 6B02123 – "Art 

management" 
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Discipline 

code 
Name of disciplines 

Name of the 

module 

1 2 3 4 5 6 

2 3 5 
FE 2204 Fundamentals of Entrepreneurship 

Financial-economic 
TFB 2204 The fundamentals of business 

2 3 5 
PT 2203 Project technologies 

PTM 2203 Project training methodology 

2 4 5 

CT 2220 Creative management 

Managerial 
APS 2220 

Advertising of products and 

services 

2 3 5 

MRAI 2303 
Marketing research of the art 

industry 

Marketing and 

communications in 

the music industry 

MRAI 2303 
Marketing research of the art 

industry 

2 3 5 
EvB 2222 Event-business 

СT 2222 Creative technologies 

2 4 5 
AMM 2306 Art market and media 

GAM 2306 Global art market 

3 5 4 

MRAI 3209 
Marketing research of the art 

industry 
Marketing and 

communications in 

the music industry MIAI 3209 
Marketing research of the art 

industry 

3 5 5 

DMP 3218 Directing musical projects 
Communications in 

management FDSS 3218 
Fundamentals of directing and 

stage skills 

3 5 3 

TM 3222 Time management 

Managerial 
APS 3222 

Advertising of products and 

services 

3 5 5 
MММК 3302 Basics of producing skills Communications in 

management MAM 3302 Music art management 

3 6 5 

BMAI 3220 
Brand management in the art 

industry 
Managerial 

PPII 3220 
Promotion of projects in the field of 

performing arts 
 

3 6 5 
OPrM 3219 Basics of producer skills Communications in 

management МР 3219 Management in the film industry 

3 5 5 
MPl 3309 Media planning 

Marketing and 

communications in 

the music industry 

MKI 3309 Media and communication in art 

3 6 5 

ARiSMI 

3310 
Art market and media 

GAR 3310 Global art market 

3 5/6 3 

TKK Traditional Kazakh Culture Historical and 

philosophical 

knowledge 
DKKN 

Spiritual culture of the Kazakh 

people 
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Note: * Elective disciplines are mandatory for study (Compulsory University Component (CUC) 

 

 

 

 

 

 

 

 

 

  

3 6 3 
ЕМ Music Aesthetics 

Est Аesthetics 

4 7 5 
Fun 4204 Fundraising 

Financial-economic 
IM 4204 Investment management 

4 7 5 
KKM 4221 Cross-cultural management 

 

Managerial 
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АМ 4304 Crisis Management 

UP 4304 Project management 

4 7 5 
SM 4223 Strategic Management 

Lid 4223 Lead 

4 8 5 
OPrM 4305 Basics of producer skills 

МК 4305 Management in the film industry 

4 7 5 

RAI 4308 Market in the art industry 

Managerial 
OVBP 4308 

Organization and management of 

business processes 

4 8 5 

МКI 4311 
Media production in the creative 

industry 

Communications in 

management 
MPA 4311 

Music Publishing and 

administration 

4 8 3 
ВU 4312 Accounting 

UZ 4312 Cost management 

4 7 3 

OI  Oratory Pedagogical and 

managerial 

competencies of a 

musician 
KR  Сulture of speech  
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DESCRIPTION OF ELECTIVE DISCIPLINES 

2 COURSE 

 

Fundamentals of Entrepreneurship 

 

Name of discipline and code Fundamentals of Entrepreneurship - FE 2204 

Teacher Ph.D., Associate Professor Malaeva R.A. 

Department "Art management" 

Cycle of discipline Basic disciplines (BD) 

Module name Economics and finance 

Language of instruction Kazakh, Russian 

Amount of credits 5 

Semester 3 

The discipline is recommended for 

study at the OP 

6В02123- Art management 

Discipline prerequisites Economics of culture, fundamentals of management, 

fundamentals of marketing 

Postrequisites of the discipline Fundraising, brand management in the art industry 

Contents of the discipline The discipline “Fundamentals of Entrepreneurship” is 

designed to ensure the development of students’ basic 

understanding of entrepreneurial activity in the creative 

industries, in various fields of art and culture. This course 

is aimed at developing skills and abilities in the analysis 

and development of business models (projects) in the field 

of creative entrepreneurship. This approach will allow us 

to identify and overcome existing barriers between the 

creative activity of students and/or their creative partners 

and like-minded people and entrepreneurial activity 

focused on commercialization. Business models (projects) 

developed by students can be implemented in government 

cultural institutions, in the private sector and in non-

governmental non-profit organizations. 

Learning outcomes Competencies - the ability to generalize, analyze, perceive 

information, set a goal and choose ways to achieve it; 

know: 

- theoretical and practical foundations of organizing 

business activities; 

- domestic and foreign experience in the field of organizing 

business activities; 

- the basics of building an optimal structure of 

entrepreneurial activity. 

-be able to: make correct decisions on the organization and 

functioning of business activities; 

- analyze problems of an economic nature when analyzing 

business activities; 

- make informed business decisions; 

- have the skills: 

- analysis of business activity; 

- methodology for drawing up a business plan. 

Form of the lesson Group 

Final control form Exam, oral on tickets 
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Main literature 1 Zharkova L.S. Commercial activities of cultural 

institutions: textbook. manual for universities of culture 

and art / L.S. Zharkova; Moscow state University of 

Culture. - M., 2018. - 86 p. 

2. Zagoskin D.V. Commercial activities of museums: the 

possibilities of information technologies for promoting the 

“museum product” to the market / D.V. Zagoskin // St. 

Petersburg: St. Petersburg State University Publishing 

House - 2017. - 84 p. 

3. Kozlova T.V. Cultural and leisure technologies: 

Organizing mass events as a way to attract extra-budgetary 

funds / T.V. Kozlova // St. Petersburg: St. Petersburg State 

University Publishing House - 2019. - 60 p. 

4. Okaev K.O., Smagulova N.T. Entrepreneurship in the 

Republic of Kazakhstan, Almaty, Economics, 2014; 

5. Elshibekov R.K. Kasipkerlik. Almaty, Economics, 2014 

6. Shekova E.L. Assessing the effectiveness of commercial 

activities in cultural institutions / E.L. Shekova // 

Marketing - M., 2019. 174 p. 

 

The fundamentals of business 

 

Name of discipline and code The fundamentals of business - FB 2204 

Teacher Malaeva R.A., Ph.D., Associate Professor 

Keshubaeva D.E., Master of Arts, Senior Lecturer 

Department "Art management" 

Cycle of discipline Basic disciplines (BD) 

Module name Economics and finance 

Language of instruction Kazakh, Russian 

Amount of credits 5 

Semester 3 

The discipline is recommended for 

study at the OP 

6В02123-Art management 

Discipline prerequisites Economics of culture, fundamentals of management, 

fundamentals of marketing 

Postrequisites of the discipline Fundraising, brand management in the art industry 

Contents of the discipline “The basis of business” shapes the student’s 

entrepreneurial thinking and is one of the indispensable 

conditions for the training of qualified specialists. The goal 

of the academic discipline “Fundamentals of Business” is 

to acquire the necessary skills for entrepreneurial activity 

and understanding the mechanism of functioning of the 

market structure. 

Learning outcomes competencies: 

as a result of mastering the academic discipline 

“Fundamentals of Business”, bachelors develop the ability 

to collect and analyze the initial data necessary for 

calculating economic and socio-economic indicators 

characterizing the activities of business entities; 

know: 

- theoretical and practical foundations of business; 
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be able to: 

- make correct decisions on the organization and 

functioning of the business; 

have skills in organizing a liquid business 

Форма проведения занятия Group 

Форма итогового контроля Exam, oral on tickets 

Main literature 1. Kozlova T.V. Cultural and leisure technologies: 

Organizing mass events as a way to attract extra-budgetary 

funds / T.V. Kozlova // St. Petersburg: St. Petersburg State 

University Publishing House - 2019. - 60 p. 

2. Okaev K.O., Smagulova N.T. Entrepreneurship in the 

Republic of Kazakhstan, Almaty, Economics, 2014; 

3. Elshibekov R.K. Kasipkerlik. Almaty, Economics, 2014 

 

Project technologies 

 

Name of discipline and code Project Technologies - PT 2204 

Teacher Doctor PhD, teacher Ospanova A.M. 

Department "Art management" 

Cycle of discipline Basic discipline (BD) 

Module name Economics and finance 

Language of instruction Russian, Kazakh 

Amount of credits 5 

Semester 3 

The discipline is recommended for 

study at the OP 
6В02123 – Art management 

Discipline prerequisites Economics of culture, management, marketing 

Postrequisites of the discipline Entrepreneurship, project management, concert and 

project management 

 

Contents of the discipline 

“Project Technologies” is a discipline in which students 

learn to define and achieve clear goals of a creative project 

while balancing the scope of work, resources and time, 

quality and risks. The purpose of this course is to have a 

clear predetermined plan, minimize risks and deviations 

from the plan, and effectively manage change as the key to 

success in project management. 

 

Learning outcomes 

competencies: 

- educational, cognitive and communicative 

know: 

- how it is necessary to qualitatively plan the schedule of 

a creative project and manage a larger number of projects 

in less time; 

- how to increase the efficiency of the project team so that 

the budget, timing and quality of the project are under 

complete control. 

be able to: 

- attract more orders from your clients; 

- form and develop trusting and long-term relationships 

with sponsors; 

- work on the principle of “exceeding expectations” and 

receive recognition from management. 
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have the skills: 

- allowing you to effectively plan and control the content, 

timing and cost of the project; 

- change management; 

- selection of tools for risk assessment and quality 

management; 

- interaction with stakeholders, including project team 

members. 

Form of the lesson Group 

Final control form Exam 

Main literature 1. Art project: Foundation for the Support of 

Contemporary Art [Electronic resource]. URL: 

http://www. 

fondartproject.ru/about-us/ 

2. Mikheev V. N. Living project management. Moscow: 

Eksmo, 2017. 480 p. 

3. The best art projects of the year [Electronic resource]. 

URL: https://www.adme.ru/tvorchestvo-dizajn/ 

luchshie-art-proekty-goda-735810/ 

4. Project management. Project management 

requirements =Project management. Requirements for 

project management 

 

Project-based learning methodology 

 

Name of discipline and code Project-based learning methodology - MPO 2203 

Teacher Keshubaeva D.E., Master of Arts, teacher 

 Art management 

Cycle of discipline Basic discipline (BD) 

Module name Financial and economic 

Language of instruction Russian, Kazakh 

Amount of credits 5 

Semester 3 

The discipline is recommended for 

study at the OP 

6В02123 – Арт-менеджмент 

Discipline prerequisites Economics of culture, management, marketing 

Postrequisites of the discipline Entrepreneurship, project management, concert and 

project management 

Contents of the discipline The main goal of teaching the discipline “Methodology of 

project-based learning” is the development of personal 

qualities in students, as well as the formation of general 

professional and professional competencies, taking into 

account the specifics of the training profile, contributing to 

the independent formation of a system of intellectual and 

special knowledge and skills, embodied in the final 

competitive creative product. 

Learning outcomes Competencies 

Know 

- basics of research activities; 

- stages of design (development of a concept, 

determination of the goals and objectives of the project, 



11 
 

available and optimal resources for activities, creation of a 

plan, programs and organization of activities for the 

implementation of the project) and implementation of the 

project, including its comprehension and reflection on the 

results of activities. 

Be able to 

- explore modern design technologies from the point of 

view of goals, objectives, and possibilities for their use in 

school 2. - develop the ability to implement your ideas in 

reality. 

Must own: 

-design actions necessary for the formation, 

implementation, presentation and evaluation of the project. 

Form of the lesson Group 

Final control form Exam 

Main literature 1.Tarasova A.G. Design of art objects: textbook. 

Ekaterinburg: Publishing house Ros-Siysk State 

Vocational and Pedagogical University, 2018. 75 p.2. 

Kerzner H. (2019) Project management: a systems 

approach to planning, scheduling, and controlling. 10th ed. 

2.Hoboken, N.J.: J. Wiley, cop. 2019. 1094 p. Art-proekt: 

Fond podderzhki sovremennogo iskusstva [Art project: 

Foundation for contemporary art 

support]. Available at: http://www.fondartproject.ru/about 

 

Time management 

 

Name of discipline and code Time management - TM 2220  

Teacher Shalbaeva Sh.E. Ph.D., Associate Professor 

Department "Art management" 

Cycle of discipline Basic disciplines (BD) 

Module name Managerial 

Language of instruction Kazakh, Russian 

Amount of credits 5 

Semester 4 

The discipline is recommended for 

study at the OP 

6В02123– Art management 

Discipline prerequisites Management, Basis of Entrepreneurship 

Postrequisites of the discipline Strategic management, writing a thesis 

 

 

Contents of the discipline 

Students mastering the necessary theoretical and practical 

knowledge in the field of a personal goal-setting system 

and time management. 

 

 

 

Learning outcomes 

competencies: students in the field of planning their own 

time and other people’s time using the method of effective 

use. 

know: 

- the main stages of development of management thought 

in the field of time management; 

- leading concepts in the development of an effective 

management system; 
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-conditions for the formation of a successful project 

management system through the principles of time 

management. 

be able to: 

-  use knowledge and skills in their professional activities; 

- set goals and formulate tasks related to the 

implementation of professional functions; 

- - use knowledge of time management in your practical 

activities; 

- analyze the essence of the main phenomena and problems 

of organizing time management; 

skills: 

- rationally use your time resource, increase your 

efficiency and effectiveness of work, organize the process 

of work and rest. 

Form of the lesson Group 

Final control form  TicketExam 

 

Main literature 

1.Arkhangelsky G.A. Organization of time: Textbook - St. 

Petersburg: Publishing house "Peter", 2018. 

2.Reznik S.D. Personal management: Textbook. M: 

INFRA-M.2017 

1. 3. Forsythe P. Business - time: how to properly manage 

your time / Translated from English. Minsk 

1. 2. Amalthea, 2019. 

 

Advertising of goods and services 

 

Name of discipline and code Advertising of goods and services - RTU 2220 

Teacher Shalbaeva Sh.E. Ph.D., Associate Professor 

Cycle of discipline Basic disciplines (BD) 

Module name Managerial 

Language of instruction Kazakh, Russian 

Amount of credits 5 

Semester 4 

The discipline is recommended for 

study at the OP 

6В02123– Art management, rus, kaz 

Discipline prerequisites Management, Marketing, Entrepreneurship Fundamentals 

Postrequisites of the discipline Fundraising, Market in the art industry 

Contents of the discipline To develop in students a systematic scientific and 

practically oriented view of modern advertising activities, 

to form knowledge about trends in the development of the 

advertising market in a changing economic, media and 

socio-cultural environment. 

Learning outcomes competencies: 

-student in the field of promotion of goods and services 

through advertising products 

know: 

- about the structure and features of the functioning of the 

global and domestic advertising markets, about their 

current state and development trends, about the goods and 
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services of subjects of this market, about business 

processes and marketing processes in this market; 

be able to: 

- conduct qualitative and quantitative analysis of the state, 

development trends of this market and its various 

segments, types of goods and services on it; 

own: 

- skills in developing reports, preparing reports and 

analytical notes, articles on these issues for senior and 

middle managers of companies. 

Form of the lesson Group 

Final control form TicketExam 

Main literature 1.Boronoeva T.A. Modern advertising management: 

Textbook. allowance. – M.: Aspect Press, 2017 

2. Golman I.A. Advertising activities: planning, 

technology, organization: Textbook for students. 

universities 2nd ed., revised. and additional – M.: Gella-

print, 2018. 

3. Advertising activities: Textbook for students. 

universities / F.G. Packratov, Yu.K. Bazhenov, T.K. 

Seregina et al. 6th ed., revised. and additional – M.: 

Dashkov and K*, 2019 

 

Integrated Marketing Communications for the Music Industry 

 

Name of discipline and code Integrated Marketing Communications for the Music 

Industry – IMKMI 2303 

Teacher Zhusupova A.M., Ph.D., Associate Professor 

Malaeva R.A. Ph.D., Associate Professor 

Department "Art management" 

Cycle of discipline Major disciplines (PD) 

Module name Marketing and Communications in the Music Industry 

Language of instruction Kazakh, Russian 

Amount of credits 5 

Semester 3 

The discipline is recommended for 

study at the OP 

6В02123 – Art management 

Discipline prerequisites Marketing, design technologies 

Postrequisites of the discipline Producing activities, Advertising and PR in the art industry 

Contents of the discipline The purpose of the discipline is to study the 

methodological and methodological aspects of the 

implementation of integrated marketing communications 

in the field of musical art, mastering the skills of designing 

the marketing policy of an institution in the socio-cultural 

and music-educational spheres. 

Learning outcomes 

 

- Competencies: 

- Must know: 

- functions and tasks of integrated marketing 

communications; 

- structure of integrated marketing communications and 

methods of functioning of individual promotion programs; 
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- features of the use of integrated marketing 

communications in the field of musical art and education, 

- methods for designing the marketing policy of 

institutions in the socio-cultural and music-educational 

spheres.  

Should be able to: 

- analyze the effectiveness of integrated marketing 

communications and individual promotion elements; 

- design a strategy for using integrated marketing 

communications for institutions in the sociocultural and 

music-educational spheres. 

Must own: 

- methodology for analyzing integrated marketing 

communications in the field of musical art and education; 

- methodology for designing the marketing policy of an 

institution in the socio-cultural and music-educational 

spheres. 

- analyze the effectiveness of integrated marketing 

communications in the field of musical art and education, 

- implement a methodology for designing a marketing 

policy for an institution in the socio-cultural and music-

educational spheres. 

Form of the lesson Group 

Final control form Exam 

Main literature 1. How to sell contemporary art [Electronic resource]: 

article – Intellectual capital. –2019. –Access mode: 

http://inkapspb.ru. 

2. How prices for art are formed – electronic portal 

ArtCurator. –Access mode: http://artcurator.ru. 

3. Colbert F. Marketing of culture and art. lane from 

English L.G. Mochalova, scientific. ed. M. Naimark, St. 

Petersburg: Art-Press, 2014 – 255 p. 

 

Marketing research of the art industry 

 

Name of discipline and code Marketing research of the art industry - MIAI 2303 

Teacher Zhusupova A.M., Ph.D., Associate Professor 

Malaeva R.A. Ph.D., Associate Professor 

Cycle of discipline Major disciplines (PD) 

Department Art management 

Module name Marketing and Communications in the Music Industry 

Language of instruction Kazakh and Russian languages 

Amount of credits 5  

Semester 3 

The discipline is recommended for 

study at the OP 

6В02123 – Art management 

Discipline prerequisites Economics of culture, marketing 

Postrequisites of the discipline Fundamentals of production skills, Advertising and PR in 

the art industry 

Contents of the discipline 
The purpose of teaching the discipline is for students to 

master knowledge and skills in the field of theory, analysis 
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and evaluation of activities in the field of marketing 

research in the art market, to develop an understanding of 

the nature of specific procedures that are implemented in 

the conditions of professional cultural organizations acting 

as an economic entity; specifics of promoting goods and 

services in the field of culture and art. 

Learning outcomes 

 

competencies: 

- mastery of a culture of thinking, the ability to 

generalize, analyze, perceive information, set a goal and 

choose ways to achieve it; 

- the ability to collect, store, process and evaluate 

information necessary for organizing and managing 

professional activities; 

-ability to conduct marketing research. 

know: 

-on assessing the role and justification of the feasibility of 

conducting marketing research; 

-on the composition and procedure for developing a 

marketing research program; 

-on the composition of the necessary marketing 

information for conducting qualitative research; 

be able to: 

-be able to draw up a research plan; 

-be able to collect the necessary information; 

-choose the right way to collect marketing information; 

skills: 

-conduct marketing research in a specific situation 

Form of the lesson Group 

Final control form Exam, oral on tickets 

Main literature 1. Grachev V. I. Communicative space of the modern art 

market [Electronic resource]: article in the magazine / V. 

I. Grachev // News of the Russian State Pedagogical 

University named after. A. I. Herzen. – No. 56. – 2018 – 

Access mode: 

http://cyberleninka.ru/article/n/kommunikativnoe-

prostranstvo-sovremennogo-art-rynka. 

20. Grushin B.A. Marketing in the “culture” industry: a 

textbook / B.A. Grushin. –Moscow: INFRA, 2019.–132 p. 

21. GadT. 4D branding: cracking the corporate code of 

the network economy: textbook / T.Ged.–SPb.: 

Stockholm School of Economics in St. Petersburg, 2021.–

232 p. 

 

Event-бизнес 

 

Name of discipline and code Event business EvB 2222 

Teacher Mambekov E.B., Ph.D., professor 

The cycle of discipline Basic disciplines (DB) 

department Art management 

Module name Theory and practice of management 

Teaching language Kazakh and Russian languages 
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Amount of credits five 

Semester 3 

The discipline is recommended for 

study at the EP 

6B02123-Art management 

Discipline Prerequisites Economics of culture, Management, Marketing 

Postrequisites of the discipline Market in the art industry, Risk management, HR 

management, Entrepreneurship fundamentals, Time 

management 

The content of the discipline The demand for high-quality event organization is 

constantly growing, and therefore event-business is 

becoming a profitable segment of the service market. The 

study of this discipline is of great importance for the 

organizational, managerial and project activities of future 

art managers. The purpose of the discipline is to develop 

students' skills in conducting entertainment events, 

mastering the basic methods of planning, organizing and 

analyzing the effectiveness of the event. The objectives of 

the course are: 

1. To give theoretical knowledge in the field of 

methodology and methodology for designing, planning 

and conducting event-events; 

2. To form practical skills for conducting event-events, 

substantiating economic calculations, alternative options 

for their implementation; 

3. Provide study of the latest developments in the field of 

event business in Kazakhstan. 

Learning Outcomes Competencies: 

- ability to abstract thinking, analysis, synthesis; 

- willingness to act in non-standard situations, bear social 

and ethical responsibility for the decisions made; 

- the ability to develop a corporate strategy, organizational 

development and change programs and ensure their 

implementation; 

Know: 

- key concepts, goals and objectives of the event-business; 

- methods of planning, promotion, logistics of events in 

various fields, including international cooperation. 

Be able to: 

- analyze risks in organizing events, self-management of 

the process of organizing events; 

-form the structure of events; 

- design events (the ability to draw up a concept, a strategic 

plan for the event, as well as a number of other plans, 

including a promotion plan, a fundraising activity plan, 

etc.). 

Skills: 

- analytical and predictive skills that allow you to 

determine trends in the domestic and global event business 

industry and the ability to design an event based on them; 

-research skills in evaluating and analyzing the event 

(before and after it); 

- leadership and management skills when working with 
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staff and volunteers involved in the event. 

Form of the lesson group 

Form of final control Exam, oral by tickets 

Main literature 1. Tulchinsky G.L., Gerasimov S.V., Lokhina T.E. 

Management of special events in the field of culture: a 

study guide. - SPb.: "Publishing house MUSIC PLANET"; 

Publishing house "Lan", 2017. - 384 p.: ill. - (Textbooks 

for universities. Special literature); 

2. Schmitt B., Rogers D., Vrotsos K. Business in the style 

of the show. Marketing in the culture of impressions.: 

Translation from English. – M.: Williams Publishing 

House, 2015. – 400 p.: ill. – Parall.tit.eng. 

3. Artemyeva T.V., Tulchinsky G.L. Fundraising: raising 

funds for projects and programs in the field of culture and 

education: Textbook. - St. Petersburg: Publishing House 

"Lan"; “PLANET OF MUSIC Publishing House”, 2018. - 

288 p.; ill. - (Textbooks for universities. Special literature). 

 

Creative technologies 

 

Name of discipline and code Creative technologies KT 2222 

Teacher Mambekov E.B., Ph.D., professor 

department Basic disciplines (DB) 

The cycle of discipline Art management 

Module name Theory and practice of management 

Teaching language Kazakh and Russian languages 

Amount of credits 5 

Semester 3 

The discipline is recommended for 

study at the EP 

6B02123-Art management 

Discipline Prerequisites Economics of culture, Management, Marketing 

Postrequisites of the discipline Market in the art industry, Risk management, HR 

management, Entrepreneurship fundamentals, Time 

management 

The content of the discipline Creative technologies are a tool that provides a unique 

opportunity to take part in the creation of effective 

creativity, to expand the boundaries of non-standard 

thinking 

in the art industry. The creative component can be present 

in any kind of activity - communicative, educational, and 

of course organizational. 

Learning Outcomes competencies: 

- ability to manage using creative and effective tools; 

knowledge: 

- modern technologies that allow finding solutions to 

problematic tasks that provoke ingenuity, flexibility and 

criticality of the mind, intuition, originality and self-

confidence; 

skills: 

- search for new ways of forming creative competence; 
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- navigate in a huge flow of information, with its richness 

and scientific content; 

- Determination of one's place in society. 

skills: 

- propensity to ask questions, spontaneous curiosity; 

- the ability to deal with the same problem for a long time. 

Form of the lesson group 

Form of final control Exam 

Main literature 1. Tkachenko N.V. "Creative advertising. Design 

Technologies", 2019, 335 pages. 

2. Gogats A. “Business + creative. Overcome invisible 

barriers. Minsk, 2017 344 pp. 

3. Cook P. "Creativity brings money", Minsk, 2017, 384 

pages. 

 

Art market and media 

 

Name of discipline and code Art market and media - ARiSMI 2306 

Teacher Kaliev S.S. Ph.D., senior teacher 

Cycle of discipline Major disciplines (PD) 

Module name Marketing and Communications in the Music Industry 

Language of instruction Kazakh and Russian 

Amount of credits 5 

Semester 4 

The discipline is recommended for 

study at the OP 

6В02123 – Art management 

Discipline prerequisites Marketing, history of concert management, cultural 

economics 

Postrequisites of the discipline Advertising and PR in the art industry, Content 

management, Media planning 

Contents of the discipline Study of the main patterns, features and factors of the 

formation of the art market of the Republic of Kazakhstan in 

connection with the development of the modern press. 

Acquaintance with theoretical approaches to the study of 

basic professional and technological concepts of public 

relations in relation to the art business. 

Learning outcomes 

 

The process of studying the discipline is aimed at 

developing the following competencies: 

- Ability to plan and organize under control communication 

campaigns and events; 

- Ability to organize and conduct sociological research; 

- Ability to implement knowledge in the field of advertising 

as a field of professional activity; 

know: 

- fundamental concepts, terms and categories of the art 

market and the media; 

- basic media technologies; 

- rating forecasting models. 

be able to: 

- draw up a media plan and evaluate its effectiveness; 

- evaluate the selection of advertising media; 
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- conduct situational analysis (product, audience, market). 

have the skills: 

- traditional and modern technologies of professional 

activity; 

- skills in working with audience measurement data and 

other information sources for media planning; 

- - ideas about the essence and structure of basic media 

planning documents; 

Form of the lesson Group 

Final control form Exam 

 

Main literature 

1. Grachev V.I. Communicative space of the modern art 

market // Izv. RGPU named after. A.I. Herzen. – 2018. – 

No. 56. – P. 198-203; The same [Electronic resource]. – 

URL: http://cyberleninka.ru/article/n/kommunikativnoe-

prostranstvo-sovremennogo-art-rynka 

2. Lysakova A.A. Paradoxes of the modern art market as a 

global institution // Izv. Ural Federal. un-ta. Ser. 1. 

Problems of education, science and culture. – 2017. – T. 

95, No. 4. – P. 246-255; The same [Electronic resource]. 

3. Matkovskaya Ya.S. Art market: specifics, new trends 

and development prospects / Ya.S. Matkovskaya, N.N. 

Koroleva // Marketing and marketing research. – 2019. – 

No. 4. – P. 304-315 

 

Global art market 

 

Name of discipline and code Global Art Market - GAR 2306 

Teacher Kaliev S.S. Ph.D., senior teacher 

Department Art management 

Cycle of discipline Major disciplines (PD) 

Module name Communication in management 

Language of instruction Kazakh and Russian 

Amount of credits 5 

Semester 4 

The discipline is recommended for 

study at the OP 

6В02123 – Art management 

Discipline prerequisites Marketing, history of concert management, cultural 

economics 

Postrequisites of the discipline Advertising and PR in the art industry, Content 

management, Media planning 

Contents of the discipline The purpose of the discipline (module) is to familiarize 

students with the phenomena of the global art market and 

cross-cultural management in their interrelation and 

interaction, to demonstrate interdisciplinarity in modern 

socio-humanitarian research, in particular in art history, with 

the possibilities of using methods of “adjacent” social and 

humanitarian disciplines in research and in practice. 

Learning outcomes The process of studying the discipline is aimed at 

developing the following competencies: 

Know: the global art market as a business phenomenon and 

business space 
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Be able to: apply communication theory to the analysis of 

the art market 

Own: the concepts of “cross-cultural” and “intercultural” 

management, taking into account various practices of their 

application 

Form of the lesson Group 

Final control form Exam 

Main literature 1. Lysakova A.A. Paradoxes of the modern art market as a 

global institution // Izv. Ural Federal. un-ta. Ser. 1. 

Problems of education, science and culture. – 2017. – T. 

95, No. 4. – P. 246-255; The same [Electronic resource]. 

2. Matkovskaya Ya.S. Art market: specifics, new trends 

and development prospects / Ya.S. Matkovskaya, N.N. 

Koroleva // Marketing and marketing research. – 2019. – 

No. 4. – P. 304-315 
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DESCRIPTION OF ELECTIVE DISCIPLINES 

3 COURSE 

 

Marketing research of the art industry 

 

Name of discipline and code Marketing research of the art industry - IMKMI 3209 

Teacher Zhusupova A.M., Ph.D., Associate Professor 

Malaeva R.A. Ph.D., Associate Professor 

Department "Art management" 

Cycle of discipline Basic disciplines (BD) 

Module name Marketing and Communications in the Music Industry 

Language of instruction Kazakh, Russian 

Amount of credits 4 

Semester 5 

The discipline is recommended for 

study at the OP 

6В02123 – Art management 

Discipline prerequisites Marketing, design technologies 

Postrequisites of the discipline Basics of production activities, Advertising and PR in the 

art industry 

Contents of the discipline The purpose of the discipline is to study the 

methodological and methodological aspects of the 

implementation of integrated marketing communications 

in the field of musical art, mastering the skills of designing 

the marketing policy of an institution in the socio-cultural 

and music-educational spheres. 

Learning outcomes  Competencies: 

-Must know: 

-functions and tasks of integrated marketing 

communications; 

 - structure of integrated marketing communications and 

methods of functioning of individual promotion programs; 

-features of the use of integrated marketing 

communications in the field of musical art and education, 

 -methods for designing the marketing policy of 

institutions in the socio-cultural and music-educational 

spheres.  

Should be able to: 

- analyze the effectiveness of integrated marketing 

communications and individual promotion elements; 

- design a strategy for using integrated marketing 

communications for institutions in the sociocultural and 

music-educational spheres. 

Must own: 

- methodology for analyzing integrated marketing 

communications in the field of musical art and education; 

- methodology for designing the marketing policy of an 

institution in the socio-cultural and music-educational 

spheres. 

- analyze the effectiveness of integrated marketing 

communications in the field of musical art and education, 
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- implement a methodology for designing a marketing 

policy for an institution in the socio-cultural and music-

educational spheres. 

Form of the lesson Group 

Final control form Exam 

Main literature 1. How to sell contemporary art [Electronic resource]: 

article – Intellectual capital. –2019. –Access mode: 

http://inkapspb.ru. 

2. How prices for art are formed – electronic portal 

ArtCurator. –Access mode: http://artcurator.ru. 

3. Colbert F. Marketing of culture and art. lane from 

English L.G. Mochalova, scientific. ed. M. Naimark, St. 

Petersburg: Art-Press, 2014 – 255 p. 

 

Marketing research of the art industry 

 

Name of discipline and code Marketing research of the art industry - MIAI 3209 

Teacher Zhusupova A.M., Ph.D., Associate Professor 

Malaeva R.A. Ph.D., Associate Professor 

Cycle of discipline "Art management" 

Department Basic disciplines (BD) 

Module name Marketing and Communications in the Music Industry 

Language of instruction Kazakh, Russian 

Amount of credits 4 

Semester 5 

The discipline is recommended for 

study at the OP 

6В02123 – Art management 

Discipline prerequisites Marketing, design technologies 

Postrequisites of the discipline Basics of production activities, Advertising and PR in the art 

industry 

Contents of the discipline The purpose of teaching the discipline is for students to 

master knowledge and skills in the field of theory, analysis 

and evaluation of activities in the field of marketing research 

in the art market, to develop an understanding of the nature 

of specific procedures that are implemented in the 

conditions of professional cultural organizations acting as an 

economic entity; specifics of promoting goods and services 

in the field of culture and art. 

Learning outcomes competencies: 

- mastery of a culture of thinking, the ability to generalize, 

analyze, perceive information, set a goal and choose ways to 

achieve it; 

- the ability to collect, store, process and evaluate 

information necessary for organizing and managing 

professional activities; 

-ability to conduct marketing research. 

know: 

-on assessing the role and justification of the feasibility of 

conducting marketing research; 

-on the composition and procedure for developing a 

marketing research program; 
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-on the composition of the necessary marketing information 

for conducting qualitative research; 

be able to: 

-be able to draw up a research plan; 

-be able to collect the necessary information;-правильно 

выбирать способ сбора маркетинговой информации; 

skills: 

-conduct marketing research in a specific situation 

Form of the lesson Group 

Final control form Exam, oral on tickets 

Main literature 1. Grachev V. I. Communicative space of the modern art 

market [Electronic resource]: article in the magazine / V. I. 

Grachev // News of the Russian State Pedagogical 

University named after. A. I. Herzen. – No. 56. – 2018 – 

Access mode: 

http://cyberleninka.ru/article/n/kommunikativnoe-

prostranstvo-sovremennogo-art-rynka. 

20. Grushin B.A. Marketing in the “culture” industry: a 

textbook / B.A. Grushin. –Moscow: INFRA, 2019.–132 p. 

21. GadT. 4D branding: cracking the corporate code of the 

network economy: textbook / T.Ged.–SPb.: Stockholm 

School of Economics in St. Petersburg, 2021.–232 p. 

 

Directing musical projects 

 

Name of discipline and code Directing musical projects - RMP 3218 

Teacher Sakhaman A.Zh. doctor PhD 

Department "Art management" 

Cycle of discipline Basic disciplines (BD) 

Module name Managerial 

Language of instruction Russian, Kazakh 

Amount of credits 5 

Semester 5 

The discipline is recommended for 

study at the ЕP 

6В02123 – Art management 

Discipline prerequisites Management, Art market and media, Project technologies 

Postrequisites of the discipline Basics of audiovisual production, Crisis management 

 

 

Contents of the discipline 

The purpose of mastering the discipline “Directing Musical 

Projects” is to become familiar with the specifics of the 

work of a director of musical projects and to study the 

characteristics of musical art. Studying the theoretical and 

methodological foundations of directing musical projects. 

 

Learning outcomes 

Students who have studied this discipline must master the 

following competencies: 

know: 

- theoretical and methodological foundations of directing 

in accordance with specialization; 

- specificity of the figurative language of theatrical art; 

- ethical principles of collective creativity; achievements in 

the field of directing art of the past and present 

be able to: 
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- embody your life and artistic impressions in stage images; 

- - create original stage works using a variety of 

expressive means;руководить художественно-

производственным процессом; генерировать новые 

творческие идеи, стимулировать активность 

участников творческую постановки;  

- maintain the artistic level of productions during their 

distribution 

own: 

- figurative, compositional, organizational, professional, 

associative thinking; skills; directing skills; 

- methods of psychological and pedagogical influence 

Form of the lesson Group 

Final control form TicketExam 

 

Main literature 
1.  Anulev S.I. Stage space and expressive means of 

directing. Kemerovo, 2019. – 105 p. URL: 

https://old.rusneb.ru/catalog/000199_000009_007559589/ 

2. 2. Knebel, M.O. Nemirovich-Danchenko School of 

Directing: textbook / M.O. Knebel. — 2nd ed., erased. — 

St. Petersburg: Planet of Music, 2019. — 208 p. — ISBN 

978-5-8114-3090-1. — Text: electronic 

3. 3. Kozintsev, G.M. About directing. About comic, 

eccentric and grotesque art. Our contemporary William 

Shakespeare: textbook / G.M. Kozintsev. — 2nd ed., 

erased. — St. Petersburg: Planet of Music, 2019. — 604 p. 

- ISBN 978-5-8114-4173-0. — Text: electronic // Lan: 

electronic library system. — URL: 

https://e.lanbook.com/book/119606 (access date: 

02/14/2020). — Access mode: for authorization. users. 

 

Fundamentals of directing and stage skills 

 

Name of discipline and code Fundamentals of Directing and Stagecraft - ORSM 3218 

Teacher Sakhaman A.Zh. doctor PhD 

Department "Art management" 

Cycle of discipline Basic disciplines (BD) 

Module name Managerial 

Language of instruction Russian, Kazakh 

Amount of credits 5 

Semester 5 

The discipline is recommended for 

study at the OP 

6В02123 – Art management 

Discipline prerequisites Management, Art market and media, Project technologies 

Postrequisites of the discipline Basics of audiovisual production, Crisis management 

Contents of the discipline The purpose of mastering the discipline “Fundamentals of 

Directing and Stagecraft” is to familiarize yourself with the 

classical fundamentals of acting and directing technology, 

mastering the techniques, forms and methods of creating a 

stage image. 
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Learning outcomes The process of studying the discipline is aimed at 

developing the following competencies: 

know: 

- types and methods of organizational planning; 

management technologies in the field of directing theatrical 

performances and celebrations; 

- processes of developing scripts, staging and producing 

various theatrical and festive forms 

- the basics of the professional activity of a director 

(producer) of theatrical performances and celebrations. 

be able to: 

- determine the social significance of projects created for 

various entities; design socially significant cultural events 

for various categories of society; 

- organize script development, production work and 

production of various theatrical and festive forms 

- develop organizational and management projects, 

programs in the field of performances, holidays, full-scale 

entertainment events; provide conditions for the 

implementation of the program. 

have the skills: 

- the skill of leading a team in the field of their professional 

activities, tolerantly perceiving social, ethnic, religious and 

cultural differences 

- directing and production technology when creating 

various theatrical and festive forms, including the 

development of a script basis, the processes of staging and 

producing 

- the skill of organizing and directing socially significant 

performances and holidays and other forms of festive culture 

Form of the lesson Group 

Final control form Exam, oral on tickets 

Main literature 1. Anulev S.I. Stage space and expressive means of directing 

/ Textbook, KemGUKI, 2019 

2. S.V. Vinnikov Multimedia course of lectures "Systemic 

cultural projects" (open access via links in KeyNote iOs 

format), 2020 

 

Time management 

 

Name of discipline and code Time management - TM 3222 

Teacher Shalbaeva Sh.E. Candidate of Economics, Associate 

Professor 

department "Art Management" 

The cycle of discipline Basic disciplines (DB) 

Module name managerial 

Teaching language Kazakh, Russian 

Amount of credits 3 

Semester 5 

The discipline is recommended for 

study at the EP 

6В02123 – Art management 
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Discipline Prerequisites Management, Business Foundation 

Postrequisites of the discipline Writing a thesis 

The content of the discipline Mastering by students the necessary theoretical and 

practical knowledge in the field of a personal goal-setting 

system and time management. 

Learning Outcomes competencies: students in the field of planning their own 

time and someone else's time by the method of effective 

use. 

know: 

- the main stages in the development of managerial thought 

in the field of time management; 

- leading concepts in the formation of an effective 

management system; 

- conditions for the formation of a successful project 

management system through the principles of time 

management. 

be able to: 

- use knowledge and skills in their professional activities; 

- -set goals and formulate tasks related to the 

implementation of professional functions; 

-  use knowledge of time management in their practical 

activities; 

- to analyze the essence of the main phenomena and 

problems of the organization of time management; 

skills: 

- rationally use your time resource, increase your 

efficiency and effectiveness of work, organize the process 

of work and rest. 

Form of the lesson group 

Form of final control   TicketExam 

Main literature 1.Arkhangelsky G.A. Organization of time: Textbook - St. 

Petersburg: Publishing house "Peter", 2018. 

2. Reznik S.D. Personal management: Textbook. M : 

INFRA-M.2017 

1. 3. Forsythe P. Cause - time: how to manage your time / 

Translated from English. Minsk 

2. 2. Amalthea, 2019. 

 

Advertising of goods and services 

 

Name of discipline and code Advertising goods and services - RTU 3222 

Teacher Shalbaeva Sh.E. Candidate of Economics, Associate 

Professor 

The cycle of discipline Basic disciplines (DB) 

Module name managerial 

Teaching language Kazakh, Russian 

Amount of credits 3 

Semester 5 

The discipline is recommended for 

study at the EP 

6В02123 – Art management, rus, kaz 
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Discipline Prerequisites Management, Marketing, Fundamentals of 

Entrepreneurship 

Postrequisites of the discipline Fundraising, Market in the art industry 

 

 

The content of the discipline 

To develop in students a systematic scientific and 

practically oriented view of modern advertising activities, 

to form knowledge about the trends in the development of 

the advertising market in a changing economic, media and 

socio-cultural environment. 

Learning Outcomes competencies: 

-student in the field of promoting goods and services 

through advertising products 

know: 

- about the structure and features of the functioning of the 

global and domestic advertising markets, about their 

current state and development trends, about the goods and 

services of the subjects of this market, about business 

processes and marketing processes in this market; 

be able to: 

- conduct a qualitative and quantitative analysis of the 

state, development trends of this market and its various 

segments, types of goods and services on it; 

own: 

- skills in developing reports, preparing reports and 

analytical notes, articles on these issues for senior and 

middle managers of companies. 

Form of the lesson group 

Form of final control   TicketExam 

Main literature 1. Boronoeva T.A. Modern advertising management: 

Proc. allowance. – M.: Aspect Press, 2017 

2. Golman I.A. Advertising activity: planning, 

technology, organization: A textbook for students. 

universities. 2nd ed., revised. and additional – M.: Gella-

print, 2018. 

3. Advertising activity: A textbook for students. 

universities / F.G. Pakratov, Yu.K. Bazhenov, T.K. 

Seregina and others. 6th ed., revised. and additional – M.: 

Dashkov i K*, 2019 

 

Basics of Producing Skills 

 

Name of discipline and code Fundamentals of Producing-  OPrM 3302 

Teacher Kaliev S.S., Ph.D., senior teacher 

Department "Art management" 

Cycle of discipline Basic disciplines (BD) 

Module name Managerial 

Language of instruction Kazakh and Russian 

Amount of credits 5 

Semester 6 

The discipline is recommended for 

study at the OP 

6B02123 – Art management 
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Discipline prerequisites Fundamentals of entrepreneurship, Media planning, 

Advertising and PR in the art industry, directing music 

projects 

Postrequisites of the discipline Strategic management, Crisis management, fundraising 

Contents of the discipline The purpose of this discipline is to increase students' 

intellectual and professional competence, develop 

professional production skills, and combine theoretical 

content with practical work issues. 

Learning outcomes The process of studying the discipline “Producing 

Activities” is aimed at forming the following 

competencies: 

- Ability and willingness to master a culture of thinking; to 

generalization, analysis, perception of information, setting a 

goal and choosing ways to achieve it; 

- - Ability to construct oral and written speech in a logically 

correct, reasoned and clear manner; 

- Willingness to cooperate with colleagues and work in a 

team; 

- Ability and willingness to use the basic principles and 

methods of social, humanities and economic sciences when 

solving social and professional problems, to analyze socially 

significant problems and processes; 

 - The ability and willingness to use the basic laws of 

humanities scientific disciplines in professional activities, to 

apply methods of scientific analysis and modeling, 

theoretical and experimental research. 

know: 

- The main stages of the formation and development of the 

“producer” profession, key goals, objectives, functions of 

the producer, stages of the producer’s work and his role in 

each of them; features of the producer’s activities in the 

show market; 

- Knowledge of methods for monitoring spectator interests; 

- Knowledge of the legal aspects of the producer’s activities 

and the legal framework for regulating commercial and 

entrepreneurial activities in production. 

- be able to: 

- Communicate with the main participants and partners of 

the producer; 

- Classify business projects in the field of culture; 

- Determine financing schemes for projects in the field of 

culture. 

have the skills: 

- Principles of constructing show programs; 

 - Traditional and specific methods of attracting finance 

when developing projects in the field of culture and art; 

- Terminology in the professional field 

Form of the lesson Group 

Final control form Exam 

Main literature 1. Colbert, F. Art management - the science of the third 

millennium / F. Colbert, I. Evrard // Art manager: a 
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magazine for professionals. - M.: Holding company "Blitz-

inform", 2017. - No. 3. - P. 3-7 

2. Korneeva, S.M. How the stars light up. Music production 

technology / S. Korneeva. - St. Petersburg: Peter, 2019. - P. 

320 

3. Kotler F., Sheff J. All tickets sold. Performing arts 

marketing strategy. M.: Classics-XXI, 2018. - 688 p. 

4. Babkova, S. Artists and producers: cooperation or 

conflict? / S. Babkova // Art manager: a magazine for 

professionals. - M. Holding company “Blitz-inform”, 2019 

No. 3. - P.7-10. 

1. 5. Voitkovsky S.B. Fundamentals of management and 

project management in art. M.: US-FROM DATES, 

2021.- 128 p. 

 

Musical arts management 

 

Name of discipline and code Musical Arts Management MMI 3302 

Teacher Ospanova A.M. PhD doctor, teacher 

Department "Art management" 

Cycle of discipline Major disciplines (PD) 

Module name Managerial 

Language of instruction Kazakh, Russian 

Amount of credits 5 

Semester 5 

The discipline is recommended for 

study at the OP 

6В02123 – Art management 

Discipline prerequisites Management, Art market and media, HR management 

Postrequisites of the discipline Cross-cultural management, Brand management in the art 

industries, fundamentals of production skills 

Contents of the discipline The content of the discipline covers various areas of 

management activity, but more attention is paid to the issues 

of management of musical art and methods of its practical 

implementation. 

Learning outcomes competencies: 

- perform management functions in state cultural 

management bodies, in organizations in the field of culture 

and art, in creative unions and societies, educational 

institutions; apply management technologies in the field of 

musical art 

know: 

- the place of management in the art of music in the system 

of modern management science and the socio-cultural 

sphere; 

- legal and regulatory frameworks and be able to apply them 

in professional activities; 

- organizational and economic conditions; the most 

important trends in the development of the modern Kazakh 

and world art market 

be able to: 
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- manage projects and programs in the field of management 

in the musical arts; 

- carry out artistic and creative activities and present their 

results to the public; carry out work related to the 

organizational and production structure of concert 

organizations, various agencies, namely: ensure the 

functioning of a creative musical group, socio-cultural and 

financial planning, design and marketing in concert 

organizations; 

have the skills: 

- management organizations in the field of musical art; 

- planning and financial support of concert activities. 

Form of the lesson Exam, oral on tickets 

Final control form Exam (defense of a concert project) 

Main literature 1. Pereverzev M.P. Management in the field of culture and 

art: Textbook / M.P. 

Pereverzev, T.V. Kostsov; Ed. M.P. Pereverzeva. - M.: NIC 

INFRA-M, 2017.-192 p. 

2. Vorotnoy M.V. Musical arts management. - Publishing 

house: Lan, Planet of Music. 

-2018. -256 s. 

 

Brand management in the art industry 

 

Name of discipline and code Brand management in art industries / BMAI 3220 

Teacher Kinasheva Zh.B. Candidate of Economics, Associate 

Professor 

The cycle of discipline Ospanova A.M. PhD., Lecturer 

department Basic disciplines (DB) 

Module name Art management 

Teaching language managerial 

Amount of credits 5  

Semester 6 

The discipline is recommended for 

study at the EP 

6В02123 – Art management 

Discipline Prerequisites Economics of culture, Management, Advertising and PR in 

the art industry 

Postrequisites of the discipline Strategic management 

The content of the discipline Studying the principles and technologies of brand formation, 

understanding the role and purpose of brands in market and 

non-commercial activities, developing a socially responsible 

and professionally competent culture of brand asset 

management among future specialists; formation of a 

comprehensive idea of the brand as a key element of a 

successful business strategy. 
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Learning Outcomes competencies: 

Know: features of brand management processes; goals, 

objectives and basic principles of brand portfolio 

management; essence of integrated brand communications, 

features of their planning. 

Be able to: implement brand management procedures; 

conduct positioning and repositioning of the brand; develop 

verbal and graphic solutions for the brand; audit and assess 

the value of the brand; develop a brand advertising plan. 

Possess: brand and brand portfolio management skills, 

methodology for developing a brand advertising campaign 

plan 

Form of the lesson group 

Form of final control Exam, oral by tickets 

Main literature 1. Groshev, I.V. System brand management / I.V. Groshev; 

A.A. Krasnoslobodtsev. - Moscow: Unity-Dana, 2017. - 655 

p. - ISBN 978-5-238-02203- 2. Cernatoni, L. Branding. 

How to create a powerful brand / M. McDonald; M. 

McDonald. - Moscow: Unity-Dana, 2017. - 559 p. - (Foreign 

textbook). - ISBN 5-238-00894-5 

3. Godin, A. M. Branding: Textbook / Godin A. M. - 

Moscow: Dashkov i K, 2019. - 183 p. - The book is in the 

basic version of EBS IPRbooks. 

 

Promotion of projects in the field of performing arts 

 

Name of discipline and code Promoting Performing Arts Projects - PPII 3220 

Teacher Kinasheva Zh.B. Candidate of Economics, Associate 

Professor 

The cycle of discipline Ospanova A.M. PhD., Lecturer 

department Basic disciplines (DB) 

Module name Art management 

Teaching language managerial 

Amount of credits 5  

Semester 6 

The discipline is recommended for 

study at the EP 

6В02123 – Art management 

Discipline Prerequisites Economics of culture, Management, Advertising and PR in 

the art industry 

Postrequisites of the discipline Strategic management 

The content of the discipline 

Formation of students' knowledge, skills and abilities, which 

make it possible, if necessary, to solve primary tasks in the 

field of producing projects in the field of performing arts 

Learning Outcomes Knowledge: 

- the importance of the foundations of economic knowledge 

in the field of culture; 

- features of work in a creative team in order to achieve high-

quality results in the organization of creative projects; 

- the necessary mechanisms for bringing the creative project 

to the appropriate audience; 
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- the basics of creating creative projects in the field of festive 

culture; 

- duties of the head of departments and organizations as a 

whole. 

Skills: 

- identify and recognize the main directions of the current 

state of economic knowledge; 

- define tasks for the relevant specialists in the preparation 

of projects; 

- combine professionalism in the field of culture and 

managerial knowledge in the implementation of 

organizational and managerial work; 

- Set up and prepare yourself to perform the duties of a 

leader. skills: 

- solution of the initial problems of the organizational and 

creative process; - participation in business games to fulfill 

the duties of a leader. 

Form of the lesson group 

Form of final control Exam, oral by tickets 

Main literature 1. The skill of a film and television producer [Electronic 

resource]: textbook / ed.: P.K. Ogurchikov, editor: V.V. 

Padeisky, ed.: V.I. Sidorenko. - M. : UNITIDANA, 2017 .- 

861 p. - (Media education) .- ISBN 978-5-238-01329-9 .- 

Access mode: https://lib.rucont.ru/efd/352179 

2. Producing. Management decisions [Electronic resource]: 

textbook. allowance / ed.: V.S. Malyshev, editor: Yu.V. 

Krivolutsky. - M. : UNITI-DANA, 2018 .- 377 p. : ill. — 

(Media education 

3. Tulchinsky, G.L. PR in the sphere of culture [Electronic 

resource]: study guide / G.L. Tulchinsky. — Electron. Dan. 

- St. Petersburg: Lan, Planet of Music, 2018. - 576 p. - 

Access mode: https://e.lanbook.com/book/2047. — Zagl. 

from the screen. 

4. Tulchinsky, G.L. Management in the sphere of culture 

[Electronic resource]: study guide / G.L. Tulchinsky, E.L. 

Shekov. — Electron. Dan. - St. Petersburg: Doe, Planet of 

Music, 2018. - 544 p. 

 

Basics of Producing Skills 

 

Name of discipline and code Fundamentals of Producing OPrM 3219 

Teacher Kaliev S.S., Ph.D., senior teacher 

Department "Art management" 

Cycle of discipline Basic disciplines (BD) 

Module name Managerial 

Language of instruction Kazakh and Russian 

Amount of credits 5 

Semester 6 

The discipline is recommended for 

study at the OP 

6B02123 – Art management 
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Discipline prerequisites Fundamentals of entrepreneurship, Media planning, 

Advertising and PR in the art industry, directing music 

projects 

Postrequisites of the discipline Strategic management, Crisis management, fundraising 

Contents of the discipline The purpose of this discipline is to increase students' 

intellectual and professional competence, develop 

professional production skills, and combine theoretical 

content with practical work issues. 

Learning outcomes The process of studying the discipline “Producing 

Activities” is aimed at forming the following 

competencies: 

- Ability and willingness to master a culture of thinking; to 

generalization, analysis, perception of information, setting a 

goal and choosing ways to achieve it; 

- - Ability to construct oral and written speech in a logically 

correct, reasoned and clear manner; 

- Willingness to cooperate with colleagues and work in a 

team; 

- Ability and willingness to use the basic principles and 

methods of social, humanities and economic sciences when 

solving social and professional problems, to analyze socially 

significant problems and processes; 

 - The ability and willingness to use the basic laws of 

humanities scientific disciplines in professional activities, to 

apply methods of scientific analysis and modeling, 

theoretical and experimental research. 

know: 

- The main stages of the formation and development of the 

“producer” profession, key goals, objectives, functions of 

the producer, stages of the producer’s work and his role in 

each of them; features of the producer’s activities in the 

show market; 

- Knowledge of methods for monitoring spectator interests; 

- Knowledge of the legal aspects of the producer’s activities 

and the legal framework for regulating commercial and 

entrepreneurial activities in production. 

- be able to: 

- Communicate with the main participants and partners of 

the producer; 

- Classify business projects in the field of culture; 

- Determine financing schemes for projects in the field of 

culture. 

have the skills: 

- Principles of constructing show programs; 

 - Traditional and specific methods of attracting finance 

when developing projects in the field of culture and art; 

- Terminology in the professional field 

Form of the lesson Group 

Final control form Exam 

Main literature 1. Colbert, F. Art management - the science of the third 

millennium / F. Colbert, I. Evrard // Art manager: a 
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magazine for professionals. - M.: Holding company "Blitz-

inform", 2017. - No. 3. - P. 3-7 

2. Korneeva, S.M. How the stars light up. Music production 

technology / S. Korneeva. - St. Petersburg: Peter, 2019. - P. 

320 

3. Kotler F., Sheff J. All tickets sold. Performing arts 

marketing strategy. M.: Classics-XXI, 2018. - 688 p. 

4. Babkova, S. Artists and producers: cooperation or 

conflict? / S. Babkova // Art manager: a magazine for 

professionals. - M. Holding company “Blitz-inform”, 2019 

No. 3. - P.7-10. 

5. Voitkovsky S.B. Fundamentals of management and 

project management in art. M.: US-FROM DATES, 2021.- 

128 p. 

 

Management in the film industry 

 

Name of discipline and code Management in the film industry - (MKI 3219 

Teacher Sakhaman A.Zh., PhD, Associate Professor 

The cycle of discipline Major discipline (PD) 

department Art management 

Module name managerial 

Teaching language Kazakh and Russian languages 

Amount of credits 5 

Semester 5 

The discipline is recommended for 

study at the EP 

6В02123 - Art management 

Discipline Prerequisites Economics of culture, Management, media planning 

Postrequisites of the discipline - 

The content of the discipline Film and media industry realities and world market players. 

The concept of "film production", the main stages of the film 

production process and the main technologies of film 

production. Team engagement. Technique of 

communication and ethics in the field of film production. 

Legal support of the film project. Attraction of financing, 

search and negotiations with investors and partners. 

Learning Outcomes Competencies: 

Know: 

-international system and standards of film production; 

- features of distribution and marketing of studio films and 

financing of independent films in foreign practice; 

- features of the organization of film festivals and criteria for 

the selection of films. 

  Be able to: 

- formulate a concept for promoting a film and video project 

(product) and implement the conditions conducive to 

increasing the success of film projects; 

-create a short version of the script (Treatment), which can 

be used as the basis for the script of a low-budget movie 

film; 

  Skills: 
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- pitching; 

- specialized vocabulary of the English language in the field 

producing TV and film projects; 

- self-development of the budget and production plan of 

projects using the software EP Budgeting, EP Scheduling 

Form of the lesson group 

Form of final control Exam, oral by tickets 

Main literature 1. Evmenov, A.D. Organization of production at the 

enterprises of cinematography and television. Tutorial. 

/HELL. Evmenov, E.K. Kakosyan, P.V. Danilov. - St. 

Petersburg: Ed. SPbGUKiT, 2019. 

2. Evmenov, A.D. Study of film production production 

systems. /HELL. Evmenov, E.K. Kakosyan, P.V. Danilov. - 

St. Petersburg: Ed. SPbGUKiT, 2018. 

3. Kokhanenko, A.I. Image of advertising characters. / A.I. 

Kokhanenko. - Moscow: ICC "March", Rostov n / D: 

Publishing Center "March", 2020. -144 p. 

4. The skill of a film and television producer: a textbook for 

university students studying in the specialty "Film and 

television production" and other cinematic specialties / ed. 

PC. Ogurchikova, V.V. Padeisky, V.I. Sidorenko. – M.: 

UNITY-DANA, 2018.-863s. 

 

Media planning 

Name of discipline and code Media planning - MPl 3309 

Teacher Ospanova A.M., PhD, teacher 

Cycle of discipline Sakhaman A.Zh., PhD, senior lecturer 

Module name Major discipline (PD) 

Language of instruction Communication in management 

Amount of credits 5 

Semester 5 

The discipline is recommended 

for study at the OP 

6В02123 – Арт-менеджмент 

Discipline prerequisites Project technologies, Management, Marketing 

Postrequisites of the discipline Advertising and PR in the art industry, Art market and 

media, Fundamentals of production skills 

Contents of the discipline To form a clear and correct understanding of the term 

“media planning”, its meaning in the practice of advertising 

activities, to provide knowledge about the main indicators 

used in media planning and methods for calculating them, to 

provide knowledge about the factors influencing the 

effectiveness of media planning, to teach the use of specific 

calculation methods frequency and time of release of 

advertising messages, teach how to create a media plan. 

 

 

 

Learning outcomes 

The process of studying the discipline “Media planning” is 

aimed at developing the following  

competencies: 

- Ability to carry out under control professional functions in 

the field of advertising and public relations in various 

structures; 
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- Ability to plan and organize under control communication 

campaigns and events; 

- Ability to organize and conduct sociological research; 

- Ability to implement knowledge in the field of advertising 

as a field of professional activity; 

- Ability to conduct market research. 

know: 

- fundamental concepts, terms and categories of media 

planning; 

- basic media planning technologies; 

- rating forecasting models. 

be able to: 

- draw up a media plan and evaluate its effectiveness; 

- evaluate the selection of advertising media; 

- conduct situational analysis (product, audience, market). 

have the skills: 

- traditional and modern technologies of professional 

activity; 

- skills in working with audience measurement data and 

other information sources for media planning; 

- ideas about the essence and structure of basic media 

planning documents; 

- - techniques and principles for drawing up media plans, 

based on specific parameters. 

Form of the lesson Group 

Final control form Exam 

Main literature 1. Nazaikin A.N. Median planning: textbook. allowance / A. 

N. Nazaikin. - M.: Eksmo, 2019. - 400 p. - (Academy of 

Advertising). 

2. Buzin V.N., Buzina T.S. Media planning for practitioners. 

– M.: Vershina, 2016. 

3. Kochetkova A.V. Media planning. – Moscow: RIP-

holding, 2018. 

4. Scissors J., Baron R. Advertising media planning. – St. 

Petersburg: Peter, 2020. 

 

Media and communication in art 

 

Name of discipline and code Media and communication in art  - MKI 3309 

Teacher Ospanova A.M., PhD, lecturer 

Chair Sakhaman A.Zh., PhD, senior lecturer 

The cycle of discipline Art management 

Module name Major discipline (PD) 

Teaching language Communication in management 

Amount of credits 5 

Semester 5 

The discipline is recommended for 

study at the EP 

6В02123 – Art management 

Discipline Prerequisites Organization of concert activities, Project management 

Postrequisites of the discipline Production activities, Advertising and PR in the art industry 
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The content of the discipline The basic concepts of mass media in the structure of modern 

social life, advertising in the structure of modern mass 

media, the essence, goals and objectives of media planning, 

the structure of the media plan, the main indicators used in 

media planning are considered. 

Learning Outcomes The process of studying the discipline "Media and 

Communications in Art" is aimed at the formation of the 

following competencies: 

- Ability to carry out under control professional functions in 

the field of advertising and public relations in various 

structures; 

- Ability to plan and organize communication campaigns 

and events under control; 

- Ability to organize and conduct sociological research; 

- The ability to implement knowledge in the field of 

advertising as a sphere of professional activity; 

know: 

- fundamental concepts, terms and categories of media 

planning; 

- basic media planning technologies; 

- rating forecasting models. 

be able to: 

- draw up a media plan and evaluate its effectiveness; 

- evaluate the selection of advertising media; 

- conduct situational analysis (product, audience, market). 

master the skills: 

- skills in working with these audience measurements and 

other information sources of media planning; 

- ideas about the essence and structure of the main media 

planning documents;  

Form of the lesson group 

Form of final control Exam 

 

Main literature 

1. Buzin V.N., Buzina T.S. Media planning for practitioners. 

– M.: Vershina, 2016. 

2. Sissors J., Baron R. Advertising media planning. - St. 

Petersburg: Peter, 2020. 

 

Art market and media 

 

Name of discipline and code Art market and media ARiSMI 3310 

Teacher Kaliev S.S. Ph.D., Senior Lecturer 

The cycle of discipline Major disciplines (PD) 

Module name Communication in management 

Teaching language Kazakh and Russian 

Amount of credits 5 

Semester 6 

The discipline is recommended for 

study at the EP 

6В02123 – Арт-менеджмент 

Discipline Prerequisites Organization of concert activities, Project management 

Postrequisites of the discipline Producing activities, Segmentation and positioning in the 

field of culture, Advertising and PR in the art industry 
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The content of the discipline The study of the main patterns, features and factors of the 

formation of the art market of the Republic of Kazakhstan in 

connection with the development of the modern press. - 

  acquaintance with theoretical approaches in the study of 

the basic professional and technological concepts of public 

relations in relation to the art business. 

Learning Outcomes The process of studying the discipline is aimed at the 

formation of the following competencies: 

- Ability to plan and organize communication campaigns 

and events under control; 

- Ability to organize and conduct sociological research; 

- The ability to implement knowledge in the field of 

advertising as a sphere of professional activity; 

know: 

- fundamental concepts, terms and categories of the art 

market and the media; 

- basic media technologies; 

- rating forecasting models. 

be able to: 

- draw up a media plan and evaluate its effectiveness; 

- evaluate the selection of advertising media; 

- conduct situational analysis (product, audience, market). 

master the skills: 

- traditional and modern technologies of professional 

activity; 

- - skills in working with these audience measurements and 

other information sources of media planning; 

- представлениями о сущности и структуре основных 

документов медиа планирования; 

Form of the lesson group 

Form of final control Exam 

Main literature 1. Grachev V.I. Communicative space of the modern art 

market // Izv. RGPU them. A.I. Herzen. - 2018. - No. 56. - 

S. 198-203; The same [Electronic resource]. – URL: 

http://cyberleninka.ru/article/n/kommunikativnoe-

prostranstvo-sovremennogo-art-rynka 

2. Lysakova A.A. Paradoxes of the modern art market as a 

global institution // Izv. Ural Federal. university Ser. 1. 

Problems of education, science and culture. - 2017. - T. 95, 

No. 4. - S. 246-255; The same [Electronic resource]. 

3. Matkovskaya Ya.S. Art market: specifics, new trends 

and development prospects / Ya.S. Matkovskaya, N.N. 

Koroleva // Marketing and Marketing Research. - 2019. - 

No. 4. - P. 304-315 

 

Global art market 

 

Name of discipline and code Global Art Market - GAR 3310 

Teacher Kaliev S.S. Ph.D., senior teacher 

Department Art management 

Cycle of discipline Major disciplines (PD) 



39 
 

Module name Communication in management 

Language of instruction Kazakh and Russian 

Amount of credits 5 

Semester 4 

The discipline is recommended for 

study at the OP 

6В02123 – Art management 

Discipline prerequisites Marketing, history of concert management, cultural 

economics 

Postrequisites of the discipline Advertising and PR in the art industry, Content 

management, Media planning 

Contents of the discipline The purpose of the discipline (module) is to familiarize 

students with the phenomena of the global art market and 

cross-cultural management in their interrelation and 

interaction, to demonstrate interdisciplinarity in modern 

socio-humanitarian research, in particular in art history, with 

the possibilities of using methods of “adjacent” social and 

humanitarian disciplines in research and in practice. 

Learning outcomes The process of studying the discipline is aimed at 

developing the following competencies: 

Know: the global art market as a business phenomenon and 

business space 

Be able to: apply communication theory to the analysis of 

the art market 

Own: the concepts of “cross-cultural” and “intercultural” 

management, taking into account various practices of their 

application 

Form of the lesson Group 

Final control form Exam 

Main literature 1. Lysakova A.A. Paradoxes of the modern art market as a 

global institution // Izv. Ural Federal. un-ta. Ser. 1. 

Problems of education, science and culture. – 2017. – T. 

95, No. 4. – P. 246-255; The same [Electronic resource]. 

2. Matkovskaya Ya.S. Art market: specifics, new trends 

and development prospects / Ya.S. Matkovskaya, N.N. 

Koroleva // Marketing and marketing research. – 2019. – 

No. 4. – P. 304-315 

 

Traditional Kazakh Culture 

 

The name of discipline and code Traditional Kazakh Culture - TKC 

Teacher    Course Cycle Kairbekova A.G. - doctor of  philosophy professor  

Dzhaparov E.Zh. - Senior teacher, M.A. in "Cultural 

Studies " 

Course Cycle UGP 

The name of the module  Historical and philosophical knowledge 

Language of study Kazakh, Russsian 

Number of credit  3 

Semester 5,6 

The course is offered for the study 

on specialty 

For all specialties  

the prerequisites of discipline Cultural studies, Ethnology 
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The post-requisites of discipline Philosophy, Archeology, History of Kazakhstan 

Content of discipline Traditional Kazakh culture - Traditional Kazakh culture 

is an integral part of the training of specialists in any field 

of education as a social and humanitarian discipline. 

Tradition is a manifestation of existence, of how do they 

live or  what do they think about. Kazakh origin was 

formed from the nomadic way of life of the Kazakhs over 

the centuries, passing through all obstacles, through time, 

space, and in the form of some, somewhat deformed. 

Traditionally, people give their knowledge from 

generations to generation, and young people draw their 

own conclusions. The course gives students an overview 

of the formation and development of the traditional culture 

of the Kazakh people, introduces a set of scientific 

methods, methodological principles, ethnological and 

historical research methods necessary for a comprehensive 

study of the material and spiritual culture of the Kazakhs. 

The purpose of the discipline: to demonstrate the role and 

importance of the traditions and customs of the Kazakh 

people, to teach knowledge and skills, to apply 

information, to combine information from different 

sources. Students will be able to analyze and evaluate the 

complex and diverse phenomena of the traditional culture 

of the Kazakhs, to form and develop moral values, to 

develop the spiritual world, to develop the figurative 

thinking of students. Formation of a culture, basic cultural 

values and understanding of the knowledge gained in 

creative and educational work, as well as in everyday life, 

for students to understand the traditional culture of the 

Kazakh people.  

Learning Outcomes Competencies: 

education 

- knowledge of conceptual-categorical devices of 

traditions and customs of our people in modern age; 

 - to know the history of our traditional culture, which 

inherited from the first community cultures to the present 

generation; 

- To know the basics of customs and traditions in the 

traditional culture of Kazakhstan's public policy in the 

sphere of public relations in everyday life of Kazakhstan: 

- analysis of the role of traditional culture in human and 

society life, assessment of phenomena in the culture 

system; 

 - identification of processes of world outlook changes of 

modern social consciousness; 

tolerance in the sphere of interfaith relations; 

- use of existing knowledge to solve professional issues. 

skills: 

- the use of the knowledge gained in the formation and 

evolution of their outlook; 

- the use of a culture of sedentary culture as a key factor in 

tolerance in the purest Kazakh tradition, forming the skills 
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of good communication with people of different 

nationalities. 

Type of lesson Group 

Final controls types Exam (orally)  

Basic literature 1. The Kazakh tradition of  blessing. www, e-history.kz 

Kaliev S., Orazayev M., Smailov M. Traditions and 

customs of the Kazakh people. Almaty, 1994 

2. Traditions of the Kazakh people. Compiled by B. 

Dzhusupova. Almaty, 2007 

Nusipokasuly A., Zhaparuly A. Agash besikten tal 

besikke dein 1.3.5 volumes. Almaty, 2011; 

3. Kazakhstan. National Encyclopedia. Almaty, 1998 

The tradition of  bringing up the children of the Kazakh 

people. www.kazorta.org 

4. History of the water culture Almaty, 2001. 

The tradition of  bringing up the children of the Kazakh 

people. www.kazorta.org 

5.Human education of a girl. www.bosbala.com 

6.A home. www.wikipedia.org 

7. Suleiman Kazakh hunting tradition. www.i-news.kz 

8. Traditional farming. www.wikipedia.org 

9. The oratorical art of the Kazakh people. www.bigox.kz 

10. Jewelery and Ornaments. www.bilim.-all.kz 

11.Kazak national clothes. www, bilim.-all.kz 

12. The Craft's Craft. www, bilim.-all.kz 

13.Koyshybekkyzy G. The benefits of national dishes. 

www massaget.rz 

National cuisine of Kazakhstan. www, bilim.-all.kz 

15. Kazaktin tabak tarty foralgisi www.ucoz.kz 

16.Characteristic art of the Kazakh people. www, bilim.-

all.kz 

17. The art of  Kazakh dance www.wikipedia.org 

 

Spiritual culture of the Kazakh people 

 

Discipline name and code Spiritual culture of the Kazakh people - SCKP 

lecturer Doctor of Philosophy, Professor A.G.Kairbekova, 

Senior teacher E.Zh. Zhaparov  

Discipline cycle EC 

Module name Historical and philosophical knowledge 

Teaching language Kazakh, Russsian 

Number of credits   3 

Semester 5,6 

The discipline is recommended to 

study for  specialty 

For all specialties  

Discipline prerequisites Sociology, Culturology, Philosophy 

Discipline post-requisites The obtained knowledge can be used in the Master's 

degree program in the study of discipline «Cultural 

heritage of the Kazakh people» 
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Discipline content The aim of the course is to provide students with a 

systematic knowledge of the identity of  spiritual culture of 

the Kazakh people. Spiritual values of any civilization have 

a special longevity of existence and to an incomparably 

greater extent capture the features of the era of their 

creation and the personality of the creators, preserve the 

features of elitism with the general aesthetic and artistic 

tastes of society. The study of culture of  human spirit of 

the people allows  students to come into contact with its 

history, worldview, ideals, customs and rituals, the 

practical activities of Kazakh nomads.The result of this 

communication will be to instill patriotism instudents and 

faith in the ideas of social progress. 

Learning outcomes 

 

student should know: 

basic concepts and research methods; general patterns of 

formation and development of  culture of the Kazakh 

people; 

that intellectual life, accumulated knowledge, morality, 

law, science, works of art are associated with spiritual 

values. At the same time,  particularly important aspect of 

studying spiritual culture is the religious systems that are 

directly related to ethnic and cultural processes. 

the student should be able to: 

- to analyze the origin and content of the system of values, 

symbols, traditions, customs and rituals; 

- independently analyze the phenomena of art, morality and 

the rights of the Kazakh people in history and present life 

Skills: 

- - to identify subjective and objective social factors 

influencing the worldview and spiritual culture of Kazakh 

people: 

- possess information about the Kazakh culture, which is 

associated with his professional activities; 

  - to possess a culture of tolerant attitude to the customs 

and mores of other nations; 

- skills of familiarization with the customs of other nations; 

Lesson form group work 

Final control form examination, orally byExamination cards 

Main literature 1. B. Kairbekov. The World of Nomads: Pre-Muslim 

beliefs and Customs-Moscow: RUPF, 2012. 

A. Seidimbek. The world of Kazakhs. Astana:Folio, 2012 

2. G. Gachev. Journey to the Kazakh Epic 

3. Kazakh heroic legends. 

4. Semey: MK Abay, 2001 

5. E.Tursunov. The emergence of baksy, akyns, sery and 

zhyrau Astana: Folio, 

6. 1999 -252 p.; 

 

  



43 
 

Music Aesthetics 

 

Discipline name and its cipher Music Aesthetics - Est  

Alternative course Aesthetics 

Teacher Satybaldina Tamara, Ph.D., professor   

Kaldaeva Banu, associated professor    

Cycle of discipline undergraduate, optional component 

Module name (indicate the name of the module in which the discipline is 

located) 

Language of instruction  Kazakh, Russsian 

Amount of credits 3  

Semester  6  

Discipline is recommended for 

studying in the specialty 

 For all specialties  

Prerequisites Modern history of Kazakhstan, cultural studies, 

philosophy 

Post requisites Post requisites: Anthropology of art, sociology of art, 

philosophy of art, specialized disciplines of musicology 

Content of the discipline  The elective course " Music Aesthetics " is designed to 

familiarize students with the history and theory of world 

and domestic aesthetic thought, the urgent problems of 

musical aesthetics, to comprehend a musical work in a 

cultural and historical context. To aim students at the 

knowledge of the aesthetic as a sphere of manifestation of 

the universal in human activity. The study of this discipline 

helps to increase the general cultural level of students and 

the formation of skills for independent analysis of musical 

works. 

During the study of this discipline, students form value 

priorities and interests, aesthetic taste and aesthetic 

judgments that contribute to a person’s knowledge of 

himself and the development of creative qualities necessary 

for the formation of a spiritually independent person. 

Learning outcomes 

 

competencies: 

  - knowledge: the subject of aesthetics and aesthetic 

categories, their characteristics, depending on the historical 

stage of existence of human society; 

- the relationship of aesthetic teachings with artistic 

processes and cultural and historical contexts; 

- laws of artistic creativity and aesthetic perception. 

knowledge of the history of aesthetics and modern 

aesthetics, the value of art as a cultural phenomenon; 

- principles and bases of aesthetic evaluation; 

- problems and patterns of development of art in modern 

culture. 

  - умения / skills: - recognize the affiliation of a work of 

art to a specific period of development of world artistic 

culture; 

- to classify works in relation to the type, genre, style, 

direction of art, individual manner of the artist; 



44 
 

- creatively use aesthetic ideas when analyzing the content 

of works of art; 

  - skills: skills of art education and lecturing; 

- skills of aesthetic analysis and experience of objective 

aesthetic evaluation of any artistic phenomenon; 

- skills of reflection, critical thinking, reasoned discussion 

of aesthetic issues. 

Class of conduct Group 

Final control form OralExam 

Main literature 1.Алпатов М.В. Всеобщая история искусств. В 3-х т. 

Москва-Ленинград. 1948-1955. 

2. Асафьев Б. Музыкальная форма как процесс.  

(Книги 1-2), М.,1971. 

3.Борев Ю.Б. Эстетика. М., 2002. 

4. Каган М.С. Морфология искусства. Л., 1972. 

5.  Всеобщая история искусств [Электронный ресурс]. 

– Режим доступа: 

http:///books/item/f00/s00/z0000000/st002.shtml 

6.  ArtHistory. История мировых искусств 

[Электронный ресурс) – Режим доступа: http://www. 

/http:///books/item/f00/s00/z0000000/st002.shtml 

7.  Все об искусстве [Электронный ресурс]. – Режим 

доступа: http:///2pervart. shtml 

 

Аesthetics 

 

Subject and code Аesthetics - Aest 

Professor Satybaldinova Tamara Muhamedyarovna, Phd, Professor  

Kaldaeva Banu, associated professor    

Subject’s cycle Bachelor level course, optional component 

Module name Historical and philosophical knowledge 

Teaching language Kazakh, Russsian 

Credit hours 3 (three) 

Semester 5 semester 

Subject is recommended for study 

for following major (specialty) 

For all specialties 

Subject’s prerequisites  cultural studies, religious studies, philosophy, sociology 

Subject’s prerequisites Philosophy of art, analytics and popularization of art, 

modern cultural policy of Kazakhstan, strategies for the 

study of modern cultural processes, management of 

culture and art in the era of globalization, music of 

Central Asia, cultural heritage of Kazakhs. 

Subject’s content  The elective course "Aesthetics" is designed to acquaint 

students with the history and theory of world and domestic 

aesthetic thought, the current problems of modern aesthetic 

science, to reveal the significance of aesthetic phenomena 

and ideas for man and mankind. To direct students to the 

knowledge of the aesthetic as a sphere of manifestation of 

the universal in human activity. The study of this discipline 

contributes to an increase in the general cultural level of 
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 students and the formation of skills for independent 

analysis of works of art. 

The goal of mastering the discipline: the formation of an 

aesthetic culture of thinking among students on the basis 

of basic cultural values, the history of aesthetic teachings 

presented in a general philosophical and cultural context. 

Master the basics of aesthetic analysis, which is necessary 

for understanding works of art in different periods of the 

cultural and historical development of society and the 

implementation of the acquired knowledge and skills in 

creative and artistic and educational activities. 

Study process results 

 

 competencies: The process of studying the discipline is 

aimed at the formation and development of competencies: 

- the ability to use the foundations of philosophical 

knowledge to form an ideological position; - the ability to 

apply theoretical knowledge in professional activities, to 

comprehend a piece of music in a cultural and historical 

context, - readiness for the constant accumulation of 

knowledge in the field of theory and history of art, 

allowing one to realize the role of art in human life; - the 

ability to carry out research in the field of musical and 

instrumental art under scientific supervision. 

  - knowledge: - development of aesthetic ideas and 

aesthetic categories, their characteristics depending on the 

historical stage of the existence of human society; - the 

relationship of aesthetic teachings with artistic processes 

and cultural and historical contexts; - patterns of artistic 

creativity and aesthetic perception; - problems of the 

history of aesthetics and modern aesthetics, the importance 

of art as a cultural phenomenon; - principles and 

foundations of aesthetic evaluations; 

  - skills: - to recognize the belonging of this or that work 

of art to a certain period of development of the world 

artistic culture; - to classify works in relation to the type, 

genre, style, direction of art, the individual manner of the 

artist; - creatively use aesthetic ideas when analyzing the 

content of works of art; 

  - дағдылар/ skills: skills of lecturer artistic and 

educational activities; - skills of aesthetic analysis and 

experience of objective aesthetic assessment of any 

artistic phenomenon; - skills of reflection, critical 

thinking, reasoned debate on aesthetic issues. 

Class format In groups 

Final control form Exam, orally by ticket 

List of the main literature 1. Borev Y. Aesthetics, M., 2002 

2. Gilbert K. Kun G. History of aesthetics M. 2000 

3. Lectures on the history of aesthetics edited by Karan 

M.C., L,.1973-1976. 

4. Ovsyannikov M.F. History of aesthetic.thought e М., 

1974. 

5. Aesthetics edited by Radugin A.A. М., 2006. 

6. Yakovlev E.G. Aesthetics  М., 2002. 
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DESCRIPTION OF ELECTIVE DISCIPLINES 

4 COURSE 

 

FUNDRAISING 

 

Name of discipline and code Fundraising - Fun 4204 

Teacher Zhanibekova G.K., PhD, Associate Professor 

The cycle of discipline Basic disciplines (DB) 

Module name Financial and economic 

Teaching language Kazakh and Russian 

Amount of credits 5 

Semester 7 

The discipline is recommended for 

study at the EP 

6В02123 – Art management 

Discipline Prerequisites Art Finance, Project Management 

Postrequisites of the discipline Producing activities, writing a thesis 

The content of the discipline Formation of a market outlook in the future bachelor, 

understanding of the need to develop complex and 

individual social projects to attract additional financial 

resources. 

Learning Outcomes The process of studying the discipline is aimed at the 

formation of the following competencies: 

-know: 

- the content of the business project and its elements; 

- concepts of project integration and elements 

-be able to: 

- develop and substantiate the concept and structure of the 

project; 

- - apply technologies for the implementation of a business 

project; 

-  ensure effective management of the scope of the project; 

- manage project integration. 

- own: 

-  modern methods of calculation and analysis of socio-

economic indicators; 

- skills of independent work, self-organization and 

organization of the execution of assignments; 

- ability to apply acquired knowledge and skills in practical 

activities. 

Form of the lesson group 

Form of final control Exam 

Main literature 1. Zubkova, Larisa Dmitrievna. Financial aspects of design 

decisions: study guide / L. D. Zubkova; — Electronic text 

data. - Tyumen: Tyumen Publishing House. state un-ta, 

2018. 

2. Balashova A. L. Fundraising for a youth organization: 

lecture notes / A. L. Balashova. - M.: MGGU im. M.A. 

Sholokhova, 2018. - 103 p. 

3. Douglas Alexander J. Basic principles of fundraising / 

Alexander J. Douglas and Christina J. Carlson. - D.: 

Balance Business Books, 2017. - 240 p. 
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Investment management 

 

Name of discipline and code Investment Management IM 4204 

Teacher Zhanibekova G.K., PhD, Associate Professor 

Chair Art management 

The cycle of discipline Basic disciplines (DB) 

Module name Communication in management 

Teaching language Kazakh and Russian 

Amount of credits 5 

Semester 7 

The discipline is recommended for 

study at the EP 

6В02123 – Арт-менеджмент 

Discipline Prerequisites Organization of concert activities, Project management 

Postrequisites of the discipline Producer activity 

The content of the discipline Formation of practical skills in the implementation of 

investment analysis, skills in developing, evaluating, 

selecting and making decisions in the field of investment 

management. 

 

 

Learning Outcomes 

- familiarization and acquisition of practical skills: the use 

of methods for developing investment projects and 

determining the sources of their financing; 

- determination of key criteria for evaluating the 

effectiveness of investments; analysis and assessment of 

risks associated with the implementation of investment 

projects; 

- development of plans for the implementation of the 

investment project and its monitoring methods; - 

management of the investment portfolio formed on the basis 

of debt and equity financial instruments. In addition, this 

discipline provides students with a theoretical and practical 

basis for studying a number of disciplines related to the 

analysis and management of financial and economic 

activities of enterprises and organizations. 

Form of the lesson group 

Form of final control Exam 

Main literature 1. Limitovsky, M. A. Investment projects and real options in 

emerging markets: educational and practical guide / M. A. 

Limitovsky. - 5th ed., revised. and additional. - Moscow: 

Yurayt, 2018. - 486 p.: 

2. Body Z., Kane A., Merkus A. Principles of investment. -

M.: ID Williams, 2016. 

3. Investments: system analysis and management / ed. K. V. 

Baldina. — 2nd ed. — Moscow: Dashkov i K, 2017. — 288 

p.: ill. — Bibliography: p. 278-286. - ISBN 5-91131-358-6. 
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Cross-cultural management 

 

Name of discipline and code Cross cultural management - KKM 4221 

Teacher Shalbaeva Sh.E.., Ph.D., Associate Professor 

Department "Art management" 

Cycle of discipline Basic disciplines (BD) 

Module name Managerial 

Language of instruction Kazakh, Russian 

Amount of credits 5 

Semester 7 

The discipline is recommended for 

study at the OP 

6В02123 - Арт-менеджмент  

Discipline prerequisites Economics of culture, management 

Postrequisites of the discipline Producing activities, writing a thesis 

Contents of the discipline To give students a clear idea of the characteristics of various 

national cultures, the importance of corporate culture and its 

characteristics in various national cultures; show the 

applicability of using theoretical approaches to the study of 

national cultures in practice for the practice of successful 

business; to form an understanding of the main reasons for 

the emergence of cross-cultural conflicts with 

representatives of different cultures in the activities of the 

organization. 

Learning outcomes As a result of mastering the discipline, the student must 

have the following general professional competencies: 

- readiness to communicate orally and in writing in Russian 

and foreign languages 

languages for solving problems of professional activity; 

- willingness to lead a team in the field of their professional 

activities, tolerantly perceiving social, ethnic, religious and 

cultural 

differences; 

As a result of mastering the discipline, the student must: 

- know the features of national management models, 

business culture and organizational behavior, have an idea 

of the structure 

National culture and the underlying factors influencing its 

formation, the distinctive features (parameters) of leading 

business cultures, the diversity and specificity of the 

implementation of management functions in the business 

cultures of different countries and their impact on 

competitiveness; theoretical and practical approaches to 

identifying sources and mechanisms for ensuring 

competitiveness in various socio-cultural environments;- be 

able to identify, systematize and interpret cross-cultural 

background features and differences in management 

processes and business environments in different countries; 

explore the regional and country specifics of the 

implementation of management functions; 

 Practically apply the parameters of business culture 

research and develop specific recommendations for 
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increasing the competitiveness of the business model; 

analyze communication processes and develop proposals to 

improve their effectiveness in the international context; 

competently and professionally “capitalize” on the specific 

features of national and regional management, choose 

effective forms, methods and technologies of management, 

taking into account the national business culture and the 

situation in a particular country; 

- possess the methodological and methodological skills of 

systematic analysis of business culture and its impact on the 

implementation of management functions at a country level, 

as well as comparison of national models of business 

cultures and management in different countries and regions, 

organization of effective cross-cultural interaction and joint 

activities with representatives of other business cultures 

based on on recognizing and respecting cultural differences 

and building a mutually shared value system. 

Form of the lesson Group 

Final control form Exam, oral on tickets 

Main literature 1. Cross-cultural management: a textbook for 

undergraduate and graduate studies / S. P. Myasoedov, L. 

G. Borisova. — 3rd ed. - M.: Yurayt Publishing House, 

2015. - 314 p. Series: Bachelor and Master. Academic 

course. 

2. Galchuk, L. M. Fundamentals of cross-cultural 

communication and management: practical 

course [Electronic resource]: textbook for students of 

higher educational institutions / 

L.M. Galchuk. – M.: University Textbook; Infra-M, 2015 – 

175 p. 

3. Features of national behavior. - Alekseev M.Yu., Krylov 

K.A./ M.: “Art- 

Business Center”, 2001 - 320 p. 

 

Communication theory 

 

Name of discipline and code Communication Theory - TK4221 

Teacher Shalbaeva Sh.E. Ph.D., Associate Professor 

Department "Art management" 

Cycle of discipline Basic disciplines (BD) 

Module name Managerial 

Language of instruction Russian, Kazakh 

Amount of credits 5 

Semester 7 

The discipline is recommended for 

study at the OP 

6В02123 – Art management 

Discipline prerequisites Economics of culture, management 

Postrequisites of the discipline Producing activities, writing a thesis 

 

 

Contents of the discipline 

The basic concepts of communication in the structure of 

modern social life, the essence, goals and objectives of 

communication are considered. 
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Learning outcomes The process of studying the discipline “Theory of 

Communication” is aimed at developing the following 

competencies: 

 - ability to plan and organize under control communication 

campaigns and events; 

 - ability to organize and conduct sociological research; 

know: 

 -fundamental concepts, terms and categories of 

communication; 

- basic communication technologies; 

- communication rating forecasting models 

be able to: 

- draw up a media plan and evaluate its effectiveness; 

-evaluate the selection of advertising media; 

- conduct situational analysis (product, audience, market). 

have the skills: 

-traditional and modern technologies of professional activity 

Form of the lesson Group 

Final control form Exam 

Main literature 1. Nazaikin A.N. Median planning: textbook. allowance / A. 

N. Nazaikin. - M.: Eksmo, 2010. - 400 p. - (Academy of 

Advertising). 

2. Buzin V.N., Buzina T.S. Media planning for practitioners. 

– M.: Vershina, 2006. 

3. Kochetkova A.V. Media planning. – Moscow: RIP-

holding, 2003. 

4. Scissors J., Baron R. Advertising media planning. – St. 

Petersburg: Peter, 2004. 

5. Kotler F. Fundamentals of Marketing. – St. Petersburg: 

Williams, 1999. 

 

Crisis Management 

 

Name of discipline and code Crisis Management - AM 4304 

Teacher Shalbaeva Sh.E., Ph.D., Associate Professor 

Cycle of discipline Profile disciplines (PD) 

Department Art management 

Module name Managerial 

Language of instruction Kazakh and Russian languages 

Amount of credits 5 

Semester 7 

The discipline is recommended for 

study at the EP 
6В02123 – Art management 

Discipline prerequisites Economics of culture, Management, project technologies, 

risk management in the art industry 

Postrequisites of the discipline Producing activities, writing a thesis 

Contents of the discipline Analytical basis for state regulation of crisis situations. The 

role of the state in anti-crisis management. Types of state 

regulation of crisis situations. General and specific, 

external and internal factors of risky development of an 

organization. The emergence of crises in the organization. 
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Trends in the cyclical development of the organization. The 

danger and likelihood of crises in the cyclical development 

trends of an organization. 

Learning outcomes competencies: 

-Ability to analyze and evaluate historical events and 

processes 

- Possession of a culture of thinking, the ability to 

perceive, generalize and analyze information, set a goal 

and choose ways to achieve it 

-Proficient in methods of making strategic, tactical and 

operational decisions in managing the operational 

(production) activities of an organization. 

know: 

-methodological foundations and general technology of 

crisis management; 

-methods for developing strategies and tactics for crisis 

management; 

be able to: 

-apply in practice insolvency diagnostic indicators and 

draw analytical conclusions when assessing the dynamics 

of these indicators; 

-identify internal and external causes of enterprise 

insolvency. 

skills: 

-knowledge of modern approaches of Kazakh and 

Western economists to diagnosing insolvency; 

-skills in analysis and assessment of the financial and 

economic activities of the enterprise, its solvency and 

financial stability 

Form of the lesson Group 

Final control form Exam, oral on tickets 

Main literature 1. Crisis management: Textbook / Vasin S.M., Shutov V.S. 

- M.: IC RIOR, SIC INFRA-M, 2017. - 272 p. // 

http://znanium.com/go.php?id=504476 2. Anti-crisis 

management of an organization: Academic Pos./G.D. 

Antonov, O.P. Ivanova, V.M. Tumin, V.A. Trifonov - M.: 

SRC INFRA-M, 2016. - 142 pp.// 

http://znanium.com/go.php?id=511218 3. Zgonnik, L. V. 

Anti-crisis management [Electronic resource]: Textbook / 

L. V. Zgonnik. ? M.: Publishing and trading corporation 

'Dashkov and K-', 2015. ? 208 p. 

//http://znanium.com/go.php?id=513264 

 

Project management 

 

Name of discipline and code Project Management - UP 4304 

Teacher Baimakhambetova G.I. Doctor of Economics, Professor 

Cycle of discipline Profile disciplines (PD) 

Department Art management 

Module name Managerial 

Language of instruction Kazakh and Russian languages 
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Amount of credits 5 

Semester 7 

The discipline is recommended for 

study at the EP 
6В02123 – Art management 

Discipline prerequisites Economics of culture, Management, project technologies, 

risk management in the art industry 

Postrequisites of the discipline Producing activities, writing a thesis 

Contents of the discipline familiarization with the conceptual foundations of a 

systemic view of project management; mastering modern 

project management technologies; acquisition of practical 

skills in project management in the field of culture. 

Learning outcomes competencies: 

The ability to participate in setting the goals of a project 

(program), its tasks with given criteria, target functions, 

restrictions, developing the structure of their relationships, 

determining priorities for solving problems, taking into 

account the legal and moral aspects of professional 

activity 

know: 

– modern technologies and project management tools; 

be able to: 

– independent development of a business plan, project 

charter, project management plan. 

skills: 

– – developing skills to work in a project team; developing 

project team management skills. 

Form of the lesson Group 

Final control form TicketExam 

Main literature Management of innovative projects: textbook / ed. V. L. 

Popova. - M.:INFRA-M, 2007, 2011. - 336 p. Management 

of innovative projects: textbook / A. B. Petrochenkov et al. 

/ ed. L. A. Mylnikova. - Perm: Perm State Technical 

University Publishing House, 2009. - 297 p. 

 

Strategic management 

 

Name of discipline and code Strategic Management - SM 4223 

Teacher Kinasheva Zh.B., Ph.D., Associate Professor 

Department Ospanova A.M. teacher 

Cycle of discipline "Art management" 

Module name Basic disciplines (BD) 

Language of instruction Managerial 

Amount of credits 5 

Semester 7 

The discipline is recommended for 

study at the OP 

6В02123 – Art management 

Discipline prerequisites Management, media planning, fundraising 

Postrequisites of the discipline Basics of Producing Skills 

Contents of the discipline The discipline “Strategic Management” studies 

management through the selection of strategic positions, 

management through ranking strategic tasks, management 
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in conditions of strategic surprises, management of complex 

situations, management by weak signals. Particular attention 

is paid to technology as one of the effective factors of 

competition; the relationship between the life cycles of 

industry demand, technology and products is considered. 

Learning outcomes Students who have studied this discipline must master the 

following competencies: 

- mastery of the methodology of a systematic approach to 

organizing activities; 

- knowledge of the typology of strategic management 

systems and organizational structures; 

- knowledge of the system of targets and development 

strategies of the organization, understanding of their 

relationship with management functions and processes; 

- an idea of the structure and main characteristics of the 

organizational environment, of the relationship between the 

internal and external environment of the organization; 

- knowledge of the theory of personnel management, human 

resource planning technologies; recruitment and assessment 

of personnel, their training, development and release, 

functional activities of the personnel service; 

- the ability to distinguish between basic concepts and 

schemes that describe the real state of affairs in the 

organization, the management activities of managers; 

know: 

- main trends in the development of strategic management 

in modern conditions; 

- theoretical aspects of strategic management, allowing one 

to master modern approaches to managing strategic 

transformations; 

be able to: 

- think independently when developing the concept of 

forming the strategic development of the organization; 

- take a creative approach when analyzing and assessing 

practical situations in various areas of the organization’s 

activities; 

own: 

- practical skills in setting goals at all levels of the 

organization; 

- skills in analyzing the resources and competitive 

capabilities of the organization; 

- - practical skills in making and implementing strategic 

decisions, as well as managing an organization for the 

successful implementation of the strategy. 

Form of the lesson Group 

Final control form TicketExam 
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Main literature 1.  Ansoff I. Strategic management. M.: Economics, 

edition 2009. 

2. 5. Bowman K. Fundamentals of strategic management: 

Transl. from English M.: UNITY, 2007. 

3. Vikhansky O. S. Strategic management. 2nd ed. M.: 

Gardarika, 2008. 

4.  Vikhansky O. S., Naumov A. M. Management. 3rd 

ed. M.: Gardarika, 2002. 

5. Efremov B.S. Business strategy. Concepts and methods 

of planning. M.: Finpress, 2008. 

 

Lead 

 

Name of discipline and code Lead - Lid 4223 

Teacher Malaeva R.A. Ph.D., Associate Professor 

Department Ospanova A.M. teacher 

Cycle of discipline "Art management" 

Module name Basic disciplines (BD) 

Language of instruction Communications in management 

Amount of credits 5 

Semester 7 

The discipline is recommended for 

study at the OP 

6В02123 – Art management; department: Russian, Kazakh 

Discipline prerequisites Management, media planning, fundraising 

Postrequisites of the discipline Basics of Producing Skills 

Contents of the discipline  In the process of studying the course “Leadership”, students 

studying in the direction of “Art Management” must learn 

the essence and methods of a scientific approach to the 

theoretical and practical solution of problems of leadership 

in organizations, acquire knowledge and develop business 

communication skills necessary for a manager 

Learning outcomes The process of studying the discipline “Leadership” is aimed 

at developing the following 

competencies - the ability to generalize, analyze, perceive 

information, set a goal and choose ways to achieve it, 

showing leadership qualities; 

know: 

- basic leadership theories, leadership typologies, 

- methods of analysis and self-knowledge of personality and 

knowledge of other people, 

- ethical standards of business relationships, the basics of 

business communication, principles and methods of 

organizing business communications. 

be able to: 

- determine your own leadership style using various 

psychological tools, 

- organize team and personal interaction to solve 

management problems. 

have the skills: 

effective business communication 

Form of the lesson Group 
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Final control form Exam, oral on tickets 

Main literature 1. Belyatsky N.P. Fundamentals of Leadership, BSEU, 

2006. 

2. Stephen Covey Leadership based on the principles of S. 

Covey Per. from English P. Samsonova - M.: Alpina 

Business Books 2013 

3. Leadership Per. from English A. Lisitsyna Series: 

Classics Harvard Business Review - M.: Alpina Business 

Books 2013. 

 

Basics of Producing Skills 

 

Name of discipline and code Fundamentals of Producing - OPrM 4305 

Teacher Kaliev S.S., Ph.D., senior teacher 

Department "Art management" 

Cycle of discipline Major discipline (PD) 

Module name Managerial 

Language of instruction Kazakh and Russian 

Amount of credits 5 

Semester 8 

The discipline is recommended for 

study at the EP 

6B02123 – Art management 

Discipline prerequisites Fundamentals of entrepreneurship, Media planning, Quality 

management, Organizational behavior, Advertising and PR 

in the art industry, Time management, Risk management 

Postrequisites of the discipline Writing a thesis, producing activities 

 

 

Contents of the discipline 

The purpose of this discipline is to increase students' 

intellectual and professional competence, develop 

professional production skills, and combine theoretical 

content with practical work issues. 

Learning outcomes 

 

The process of studying the discipline “Producing 

Activities” is aimed at forming the following 

competencies: 

 - Ability and willingness to master a culture of thinking; to 

generalization, analysis, perception of information, setting a 

goal and choosing ways to achieve it; 

- Ability to construct oral and written speech in a logically 

correct, reasoned and clear manner; 

- Willingness to cooperate with colleagues and work in a 

team; 

- Ability and willingness to use the basic principles and 

methods of social, humanities and economic sciences when 

solving social and professional problems, to analyze socially 

significant problems and processes; 

 - The ability and willingness to use the basic laws of 

humanities scientific disciplines in professional activities, to 

apply methods of scientific analysis and modeling, 

theoretical and experimental research. 

know: 

- - The main stages of the formation and development of the 

“producer” profession, key goals, objectives, functions of 
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the producer, stages of the producer’s work and his role in 

each of them; features of the producer’s activities in the 

show market; 

 - Knowledge of methods for monitoring spectator interests; 

 - Knowledge of the legal aspects of the producer’s activities 

and the legal framework for regulating commercial and 

entrepreneurial activities in production. 

be able to: 

- Communicate with the main participants and partners of 

the producer; 

- Classify business projects in the field of culture; 

- Determine financing schemes for projects in the field of 

culture. 

have the skills: 

- Principles of constructing show programs; 

 - Traditional and specific methods of attracting finance 

when developing projects in the field of culture and art; 

- Terminology in the professional field 

Form of the lesson Group 

Final control form Exam 

Main literature 1. Colbert, F. Art management - the science of the third 

millennium / F. Colbert, I. Evrard // Art manager: a 

magazine for professionals. - M.: Holding company "Blitz-

inform", 2002. - No. 3. - P. 3-7 

2. Korneeva, S.M. How the stars light up. Music production 

technology / S. Korneeva. - St. Petersburg: Peter, 2004. - P. 

320 

3. Kotler F., Sheff J. All tickets sold. Performing arts 

marketing strategy. M.: Classics-XXI, 2004. - 688 p. 

4. Babkova, S. Artists and producers: cooperation or 

conflict? / S. Babkova // Art manager: a magazine for 

professionals. - M. Holding company “Blitz-inform”, 2002 

No. 3. - P.7-10. 

5. Voitkovsky S.B. Fundamentals of management and 

project management in art. M.: US-IZ DAT, 2001.- 128 p. 

 

Management in the film industry 

 

Name of discipline and code Management in the film industry - MKI 4305 

Teacher Sakhaman A.Zh., PhD, Associate Professor 

Cycle of discipline Basic disciplines (BD) 

Department Art management 

Module name Managerial 

Language of instruction Kazakh and Russian languages 

Amount of credits 5 

Semester 8 

The discipline is recommended for 

study at the OP 

6В02123 - Арт-менеджмент  

Discipline prerequisites Economics of culture, Management, media planning 

Postrequisites of the discipline Writing a thesis, producing activities 
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Contents of the discipline Cinema and media industry realities and global market 

players. The concept of “film production”, the main stages 

of the film production process and the basic technologies 

of film production. Involvement of the team. 

Communication techniques and ethics in film production. 

Legal support for a film project. Attracting financing, 

searching and negotiating with investors and partners. 

Learning outcomes Competencies: 

Know: 

-international system and standards of film production; 

-features of distribution and marketing of studio films and 

financing of independent films in foreign practice; 

-features of organizing film festivals and criteria for 

selecting films. 

  Be able to: 

-to formulate a concept for promoting a film and video 

project (product) and implement conditions that contribute 

to increasing the success of film projects; 

- create a short version of the script (Treatment), which can 

be used as the basis for a low-budget film script; 

  Skills: 

-pitching; 

- specialized vocabulary of the English language in the 

field 

producing TV and film projects; 

-independent development of budget and production plan 

for projects using EP Budgeting, EP Scheduling software 

Form of the lesson Group 

Final control form Exam, oral on tickets 

Main literature 1.Evmenov, A.D. Organization of production at film and 

television enterprises. Tutorial. /HELL. Evmenov, E.K. 

Kakosyan, P.V. Danilov. - St. Petersburg: Publishing 

house. SPbSUKiT, 2010. 

2.Evmenov, A.D. A study of film production production 

systems. /HELL. Evmenov, E.K. Kakosyan, P.V. Danilov. 

- St. Petersburg: Publishing house. SPbSUKiT, 2011. 

3.Kokhanenko, A.I. Image of advertising characters. / A.I. 

Kokhanenko. - Moscow: ICC “Mart”, Rostov n/a: 

Publishing center “Mart”, 2014. –144 p. 

4. Mastery of a film and television producer: a textbook for 

university students studying in the specialty “Film and 

Television Producing” and other cinematographic fields 

specialties / ed. PC. Ogurchikova, V.V. Padeisky, V.I. 

Sidorenko. – M.: UNITY-DANA, 2008.-863 p. 
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Market in the art industry 

 

Name of discipline and code Market in the art industry - RAI 4308 

Teacher Ospanova A.M. PhD doctor, teacher 

Cycle of discipline Major disciplines (PD) 

Module name Management Marketing 

Language of instruction Kazakh and Russian 

Amount of credits 5 

Semester 7 

The discipline is recommended for 

study at the OP 

6В02123– Art management 

Discipline prerequisites Organization of concert activities, Project technologies, 

Event business 

Postrequisites of the discipline Producer activity 

Contents of the discipline Study of the main patterns, features and factors of the 

formation of the art market of the Republic of Kazakhstan 

in connection with the development of the modern press. - 

familiarity with theoretical approaches to the study of basic 

professional and technological concepts of public relations 

in relation to the art business. 

Learning outcomes The process of studying the discipline is aimed at 

developing the following competencies: 

- Ability to plan and organize under control 

communication campaigns and events; 

- Ability to organize and conduct sociological research; 

- Ability to implement knowledge in the field of 

advertising as a field of professional activity; 

know: 

- fundamental concepts, terms and categories of the art 

market. 

be able to: 

- draw up a media plan and evaluate its effectiveness; 

- evaluate the selection of advertising media; 

- conduct situational analysis (product, audience, market). 

have the skills: 

- traditional and modern technologies of professional 

activity; 

- skills in working with audience measurement data and 

other information sources for media planning; 

- - ideas about the essence and structure of basic media 

planning documents; 

Form of the lesson Group 

Final control form Exam 

Main literature 1. Grachev V.I. Communicative space of the modern art 

market // Izv. RGPU named after. A.I. Herzen. – 2018. – 

No. 56. – P. 198-203; 

2. Lysakova A.A. Paradoxes of the modern art market as 

a global institution // Izv. Ural Federal. un-ta. Ser. 1. 

Problems of education, science and culture. – 2017. – T. 

95, No. 4. – P. 246-255; The same [Electronic resource]. 
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3. Matkovskaya Ya.S. Art market: specifics, new trends 

and development prospects / Ya.S. Matkovskaya, N.N. 

Koroleva // Marketing and marketing research. – 2019. – 

No. 4. – P. 304-315 

 

Organization and management of business processes 

 

Name of discipline and code Organization and management of business processes - 

OVBP4308 

Teacher Malaeva R.A., Ph.D., Associate Professor 

Department "Art management" 

Cycle of discipline Major disciplines (PD) 

Module name Management Marketing 

Language of instruction Kazakh and Russian 

Amount of credits 5 

Semester 7 

The discipline is recommended for 

study at the OP 

6В02123- Art management 

Discipline prerequisites Economics of Culture, Management 

Postrequisites of the discipline Producer activity 

Contents of the discipline “Organization and management of business processes” 

forms the student’s entrepreneurial thinking and is one of 

the indispensable conditions for training qualified 

specialists. 

Learning outcomes competencies: 

as a result of mastering the academic discipline, bachelors 

develop the ability to collect and analyze the initial data 

necessary for calculating economic and socio-economic 

indicators characterizing the activities of business entities; 

know: 

- theoretical and practical foundations of business; 

be able to: 

- make correct decisions on the organization and 

functioning of the business; 

have skills in organizing a liquid business 

Form of the lesson Group 

Final control form Exam, oral on tickets 

Main literature 1.Seydakhmetov A.S. Entrepreneurship. Almaty, 

Economics, 2015 

 2.Kruglova N. Yu. Fundamentals of business 

(entrepreneurship): textbook / N. Yu. Kruglova. – M.: 

KNORUS, 2019. – 544 p. 

 

  



60 
 

Media production in the creative industry 

 

Name of discipline and code Media production in the creative industry - MKI 4311 

Teacher Sakhaman A.Zh., PhD, senior lecturer 

Department Art management 

Cycle of discipline Major discipline (PD) 

Module name Communication in management 

Language of instruction Kazakh and Russian 

Amount of credits 5 

Semester 8 

The discipline is recommended for 

study at the OP 

6В02123 – Art management 

Discipline prerequisites Media planning, Art market and media, Management, 

Marketing 

Postrequisites of the discipline Producer activity 

Contents of the discipline The basic concepts of mass media in the structure of 

modern public life, advertising in the structure of modern 

mass media, the essence, goals and objectives of media 

planning, the concepts of “audience”, “target audience”, 

“reach”, “rating”, the structure of a media plan, are 

considered. main indicators used in media planning. 

Learning outcomes The process of studying the discipline is aimed at 

developing the following competencies: 

- Ability to carry out under control professional functions 

in the field of advertising and public relations in various 

structures; 

- Ability to plan and organize under control 

communication campaigns and events; 

- Ability to organize and conduct sociological research; 

- Ability to implement knowledge in the field of 

advertising as a field of professional activity; 

- Ability to conduct market research. 

know: 

- fundamental concepts, terms and categories of media 

planning; 

- basic media planning technologies; 

- rating forecasting models. 

be able to: 

- draw up a media plan and evaluate its effectiveness; 

- evaluate the selection of advertising media; 

- conduct situational analysis (product, audience, market). 

have the skills: 

- traditional and modern technologies of professional 

activity; 

- skills in working with audience measurement data and 

other information sources for media planning; 

- ideas about the essence and structure of basic media 

planning documents; 

- - techniques and principles for drawing up media plans, 

based on specific parameters. 

Form of the lesson Group 
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Final control form Exam 

Main literature 1. Nazaikin A.N. Median planning: textbook. allowance / 

A. N. Nazaikin. - M.: Eksmo, 2018. - 400 p. - (Academy 

of Advertising). 

2. Buzin V.N., Buzina T.S. Media planning for 

practitioners. – M.: Vershina, 2016. 

3. Kochetkova A.V. Media planning. – Moscow: RIP-

holding, 2003. 

4. Scissors J., Baron R. Advertising media planning. – St. 

Petersburg: Peter, 2018. 

 

Music Publishing and Administration 

 

Name of discipline and code Music publishing and administration - MPiA 4311 

Teacher Mambekov E.B.., Ph.D., professor 

Department "Art management" 

Cycle of discipline Major disciplines (PD) 

Module name Communication in management 

Language of instruction Russian, Kazakh 

Amount of credits 5 

Semester 8 

The discipline is recommended for 

study at the OP 

6В02123 – Art management 

Discipline prerequisites Media planning, Art market and media, 

Management,Marketing, Crisis management 

Postrequisites of the discipline Producer activity 

 

 

Contents of the discipline 

Development of the student’s creative powers, which 

would make the process of forming his leader in musical 

culture successful and fruitful as part of his entire 

spiritual culture. 

Learning outcomes  Students who have studied this discipline must master the 

following competencies: 

- knowledge of the theory of personnel administration of 

human resource planning technologies; 

know: 

 - the main trends in the development of strategic 

management in modern conditions; 

 - theoretical aspects of strategic management, allowing 

one to master modern approaches to managing strategic 

transformations; 

be able to: 

-  think independently when developing the concept of 

forming the strategic development of the organization; 

- take a creative approach when analyzing and assessing 

practical situations in various areas of the organization’s 

activities; 

own: 

- skills in analyzing the resources and competitive 

capabilities of the organization; 
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- - practical skills in making and implementing strategic 

decisions, as well as managing an organization for the 

successful implementation of the strategy. 

Form of the lesson Group 

Final control form TicketExam 

Main literature 1.Shustrova, O.I. Space of media art / O.I. Shustrova.—

St. Petersburg: Aletheia, 2018.—132 p. — ISBN 978-5-

91419-830-2 .— 

<URL:http://biblioclub.ru/index.php?page=book&id=138

939> 9.2. 

2.Methodological developments of Kirillova N.B. Media 

culture. Discipline program. – Ekaterinburg: Ural State 

University, 2018 

 3. Kirillova N.B. Management of the sociocultural 

sphere. – Ekaterinburg: UrFU, 2019 

 

Accounting 

 

Name of discipline and code Accounting - BU 4312 

Teacher Zhanibekova G.K. PhD doctor, associate professor 

Department "Art management" 

Cycle of discipline Major disciplines (PD) 

Module name Communications in management 

Language of instruction Kazakh and Russian 

Amount of credits 3 

Semester 8 

The discipline is recommended for 

study at the ЕP 

6В02123 – Art management 

Discipline prerequisites Fundamentals of entrepreneurship, Finance in the art 

industry, Fundraising 

Postrequisites of the discipline Writing a thesis 

Contents of the discipline The purpose of studying the discipline “Accounting” is to 

obtain systemic knowledge in the field of organization and 

methodology of financial accounting and the main trends 

in its development at the present stage; acquiring the skills 

to apply acquired knowledge in practice; formation of 

general cultural and professional competencies necessary 

in the professional activities of bachelors. 

Learning outcomes As a result of studying the discipline, the student will 

understand the essence of accounting, its role in the system 

of economic information, making important management 

decisions, and will master the theoretical and practical 

foundations of organizing the accounting process at an 

economic entity. 

know: 

- the role and importance of accounting in market 

conditions, its basic concepts and stages of development; 

   - basic techniques and elements of the accounting 

method; 

- organization of accounting in the organization; 

   - preparation of financial statements. 
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be able to: 

- prepare accounting entries, turnover sheets and balance 

sheets of the enterprise; 

- fill out primary, summary documents and accounting 

registers. 

Form of the lesson Group 

Final control form Exam 

Main literature 1. Accounting: Textbook / N.P. Kondrakov. - 7th ed., 

revised. and additional - M.: SIC INFRA-M, 2018. 

http://znanium.com/bookread.php?book=432376 

2. Accounting, analysis and audit of foreign economic 

activity: Textbook / Yu.A. Babaev, M.V. Drutskaya et al. 

- INFRA-M, 2019. 

 

Cost management 

 

Name of discipline and code Inventory management - UZ 4312 

Teacher Zhanibekova G.K. PhD doctor, associate professor 

Department "Art management" 

Cycle of discipline Major disciplines (PD) 

Module name Communications in management 

Language of instruction Kazakh and Russian 

Amount of credits 3 

Semester 8 

The discipline is recommended for 

study at the OP 

6В02123 – Art management 

Discipline prerequisites Fundamentals of entrepreneurship, Finance in the art 

industry, Fundraising 

Postrequisites of the discipline Writing a thesis 

Contents of the discipline The purpose of studying the discipline “Cost 

Management” is to provide students with theoretical 

knowledge and practical skills to optimize and reduce the 

organization’s costs. 

Learning outcomes 

 

As a result of studying the discipline, the student will 

understand the essence of accounting, its role in the system 

of economic information, making important management 

decisions, and will master the theoretical and practical 

foundations of organizing the accounting process at an 

economic entity. 

know: 

- the main differences between costs, costs and expenses 

of the enterprise; 

- the main features of classification of enterprise costs; 

-various types of costs; 

-methods of cost accounting and calculation; 

be able to: 

-determine costs, costs and expenses of the enterprise; 

-classify costs in accordance with the goals of the 

enterprise; - create cost estimates for products; 

-calculate cost using various methods 

Skills: 
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-methods for determining costs, costs and expenses of an 

enterprise; -principles of cost classification; 

-various methods of cost calculation; 

- cost calculation algorithms using various systems 

Form of the lesson Group 

Final control form Exam 

Main literature 1. Accounting: Textbook / N.P. Kondrakov. - 7th ed., 

revised. and additional - M.: NIC INFRA-M, 2014. 

2. Accounting, analysis and audit of foreign economic 

activity: Textbook / Yu.A. Babaev, M.V. Drutskaya and 

others - 2nd ed., revised. and additional - M.: University 

textbook: SIC INFRA-M, 2014. 

 

Oratory 

 

Discipline name and code Oratory –TO 4205 

Teacher Мatzhanova Karlygash Kokenaevna, senior lecturer 

 Cycle of discipline A basic discipline 

 Module name Pedagogical and managerial competencies of a musician 

Language of teaching Kazakh, Russsian 

Number of credits 3 

Semester 7 

Disciplineis recommended for 

studying on the specialty 

For all specialties  

Discipline  prerequisites Рhilosophy, сultural studies, рsychology 

Post requisites  of   discipline Practicum of music and pedagogical research 

Content of the discipline Discipline seeks to form and develop students’ holistic 

understanding of oratory as a science and speech skill, a 

branch of modern speech influence. The purpose of the 

discipline is to provide students with knowledge and skills 

in the field of speech communication, the development of 

a culture of speech, the formation of the possibility of 

applying the acquired knowledge in the organization of 

professional activity. 

Learning outcomes Competencies: communicative  

Knowledge: about the subject, the basic categories and 

concepts of oratory, its cultural and historical genesis and 

place in the system of verbal culture’s forms, about the 

main historical models of oratory and modern methods of 

mastering speech skills 

Skills: identify and analyze patterns in the construction of 

oral presentations, apply the principles of practice and 

oratory’s forms 

Attainments: creative use in interpersonal 

communication and professional activity of various 

techniques and tools of oratory 

Form of the conducting class in groups 

Final control  form OralExamination 

Main literature 1. Annushkin I. V. Rhetoric: Introduction  

2. Rudnev V. N. Rhetoric: Course of Lectures 

3. Michalskaya A. K. Comparative historic rhetoric  
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4. Matveeva A. I., Sarapultseva A. V. Fundamentals of 

Rhetoric  

5. Adambaev B. 

6. Lementueva L. V. Public Speaking: Theory and 

Practice 

 

Сulture of speech 

 

Discipline name and code Сulture of speech –  CS   

Teacher Мatzhanova Karlygash Kokenaevna, senior lecturer 

 Cycle of discipline A basic discipline 

 Module name Pedagogical and managerial competencies of a musician 

Language of teaching Kazakh, Russsian  

Number of credits 3 

Semester 7 

Disciplineis recommended for 

studying on the specialty 

For all specialties   

Discipline  prerequisites Рhilosophy, сultural studies, рsychology 

Postrequisites  of   discipline Practicum of music and pedagogical research 

Content of  the  discipline The discipline is aimed at forming students ' holistic 

understanding of speech culture. The purpose of 

discipline – training theoretical and practical basics of 

culture of speech and writing as integral parts of 

intellectual and professional development of students, 

create students ' motivation to improve the overall 

communication culture, development of skills and 

abilities effective verbal behavior in accordance with the 

situation of communication and the communicative 

intentions of the speaker. 

Learning outcomes Competencies: communicative  

Knowledge: about the features of oral and written 

speech, the norms of modern linguistics, the features of 

using elements of different language levels in scientific 

and official business speech, indicators of the quality of 

speech culture; rules of speech behavior in various 

communicative situations 

Skills: knowledge of the culture of thinking, logically 

correct, well-reasoned and clear construction of oral and 

written speech, understanding of the diversity of cultural 

and ethnic specifics of communication, application of the 

rules of speech behavior in a multicultural and multi-

ethnic environment 

Attainments: creative use of the rules of speech behavior 

in interpersonal communication and professional activity, 

finding ways to solve problems in various communicative 

situations 

Form of the conducting class in groups 

Final control  form oralExamination 

Main literature 1. Annushkin I. V. Rhetoric: Introduction  

2. Rudnev V. N. Rhetoric: Course of Lectures 
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3. Michalskaya A. K. Comparative historic rhetoric  

4. Matveeva A. I., Sarapultseva A. V. Fundamentals of 

Rhetoric  

5. Adambaev B. 

6. Lementueva L. V. Public Speaking: Theory and 

Practice 

 

 


